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THE CONSUMERS OPPORTUNITY 


National Canners’ Association 


The Greatest Week the Year 


ANNED Foods Week. That is when the canning in- 
dustry bids for the particular attention of the house- 
wife. That is when the housewife learns still more of the 
value of canned foods to her —their wholesomeness, con- 
venience, economy, year-round variety in diet. 


In promoting the sale of canned foods we share in twoways: 


Direct co-operation in Canned Foods Week promotion is 
one. The other is to furnish cans and service that will help 
in your job of packing foods the housewife will approve. 


We pledge ourselves to do our utmost to keep abreast of 
every move for increased consumption and good quality. 


Use Canned Foods Week to tell the story 
of summer's harvest all the year round 
American Can Company 


CONTAINERS OF TIN PLATE BLACK IRON - GALVANIZED IRON FIBRE 


No. 24 ae 
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THE CANNING TRADE 


JOS. M. ZOLLER & CO.. INC. 


CANNED FOODS, CANS, 
BOXES, PACKERS’ SUPPLIES BROKERS 


206-206-207 Phoenix Bidg. 


Phones: 
PLAZA 1140 & 4484 BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
YEAR 1923-1924 


President W.. H. Killian. 
Vice-President. C. Burnett Torsch 
Treasurer, Leander Langrall 
Secretary, William F. Assau. 


COMMITTEES 
Executive Committee, Benj. Hamburger, Chas. G. 
Summers, Jr., J. O. Langrall. 
C. J. Schenkel, Frank A. Curry, 
T. Preston Webster, John W. 
Schall, Harry Imwold. 
Committee on Commerce, D. H. Stevenson, H._ E. 
Jones, J. A. Killian, E. F. 
Thomas, G. S. Henderson. 
Committee on Legislation, E. C. White, Geo. T. Phillips, 
George N. Numsen, W. E 
Robinson, Thos. L. North. 
Fred. W. Wagner, Leroy Lan- 
grall, R. S. Wrightson, Norval 
E. Byrd, Jos. M. Zoller. 
W: E. Lamble H. W. Krebs, 
Robt. A. Sindall, Robt. A. 
Rouse, Jas. F.Cole. 
F. A. Torsch, Herbert C. Rob- 
erts, H. L. Fleming. 
Committee on Agriculture, William Silver,H.P.Strasbaugh, 
Albert T. Myer, Jos.N. Shriver, 
5 Samuel J. Ady. 
Counsel. Jno. C. Beeuwkes 
Chemist, Leroy V. Strasburger 


Arbitration Committee, 


Committee on Claims, 
Hospitality Committee, 


Brokers’ Committe, 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


MADE BY THE 


JOHN R. MITCHELL CO. 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
which passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from sotid blanks which gives a cutting edge 


to two sides of the tooth. Hopper and discharge chutes are lined 
with white pine. 


February 4, 1924 
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TOMATO—The Landreth” 


Price $6.00 per Pound 

The Landreth is as red as The Landreths, Red Rock and two 
weeks earlier, ripening about the time of The Earliana. 

The vine is short stemmed unusually healthy, astonishingly pro- 
ductive. The shape of the fruit is full bottomed, that is, round at 
the bottom, free from cracks, with very little cavity at the stem end. 

The Landreth Tomato is, in appearance, after the order of the 
Chalk’s Jewel, but is five days earlier, larger fruited, more productive, 
picking over a longer period, of better color, more solid, and does 
not crack. 

Its ever-bearing qualities extend the picking season ai least four 
weeks, giving the grower an epportunity for greatly increased profits, 
and large pickings, before there is likelihood of being killed by the 
frost. 


VARIETIES 
Delaware Beauty 4.00 
Landreths’,Red Rock......... ....... ...... 3.50 
3.00 
3.00 
3.00 
3.00 
Landreths’ Ten Ton...................... 
3.00 
Greater Baltimore ........................... 3.00 


Write us for prices on Peas, Beans, 
Corn, Cucumber, Beet other Seeds. for 
delivery after 1924 crop is harvested 


SPOT SEEDS 


Before buying for spot delivery 
your Alaska Peas, Beans, Corn, 
Tomato, Cucumber, Cabbage, 
Spinach, Beet, and other Seeds 
for Spring planting, let us quote 
you. We have a few Alaskas 
for spot delivery. Write us at 


any time for anything you may 
need. 


FUTURE SEEDS 


Write us what you want in 
futures of Peas, Beans, Com, 
Beet, Cucumbers or other Seeds 
and we will quote, meeting the 


prices of other Good Houses. 


We Grow 
All Varieties of Seeds 


Some Canners think that we grow nothing 
but Tomato Seed This is not correct. 
We have growing stations in the West, and 
elsewhere, under our own management, and 
we grow Peas, Beans, Corn, Cucumber and 
other Seeds. While we specialize on Toma- 
toes, to Canners, yet we grow other varieties 
and we would like orders for Peas, Beans, 
Corn, and other varieties of Seeds for either 
spot or future delivery. 


D. Landreth Seed Co. 


Business Founded 1784 


BRISTOL PENNSYLVANIA 


The Oldest Seed House in America 
140 Years in the Seed Business 
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J THE KIEFER 
The machine that ) CATSUP FILLER 


does better work 
at higher speed and | = Made with 12, 18, or 24 filling tubes; 
] capacity 40to140 bottles a minute; en- 
ower cost. 

tirely automatic. 

This new machine, on which hundreds 
of thousands of bottles of catsup were 
packed last season, has many advantages 
which no catsup bottler can afford to over- 
look, if he wants to fill his catsup at low- 
er cost, put out pack of better-filled 
bottles, and overcome the many troubles 
of catsup filling. 

All air is withdrawn from bottles; they 
are filled to any height desired, even level 
full; solid pack; no perceptible loss in tem- 
perature when filling. 

Will not fill broken bottles; no slop or 
waste; no open tank; nothing to take apart 
when cleaning. 

These are justa few of the important 
features of this machine. Write for full 
details. 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio. 


MONITOR 
MARCH 23. 
1909 THISTLE? == 
1 = WASHER SEPARATOR 
MFOl8Y= = 
HUNTLEY MANUFACTURING Co 
uver CREEK 


ONE PROMINENT CHERRY PACKER 


(mame on application) 


Says of the MONITOR Cherry Washer. ‘“‘Its the best paying machine I ever put in. Would 
not part with it for any money. Am figuring for another for 1924.’ 

He never put out such quality in his Cherries as this Washer makes possible. Is quality a 
factor with you? We make these machines in big blocks. Reserve yours now. 


SPECIAL AGENTS 


HUNTLEY MFG. CO. 


HUNTLEY MFG. CO., Ltd, 5 
Siacuiemectine. P. O. Drawer 25 SILVER CREEK, N. Y. ~~ 


KING SPRAGUE CO. 


353 E. 2nd. St., Los Angeles Calif. 
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GOLD SEAL ||| SALT OF QUALITY 
TIN PASTE 


Reg. U. S Pat. Off. 
" CHEMICAL and analytical tests have proved 
For Spot Labeling that KERR quality is best for canning. 


Gold Seal Tin Paste sticks your labels A generous sample is yours for the asking. A 
so that they cannot be pulled off. It never | free trial will convince you that it is pure and 
gets brittle nor allows the labels to economical to use. 

loosen up on the dealer’s shelf. 


It comes ready for use without mix- 
ing, shipped in 5 gal. cans, 30 gal. 
and 50 gal. barrels. 


Order Your Sample of KERR’S 
Special Canners Salt Today. 


— Manufactured by — 


Dewey & Almy Chemical Co. 


pele. Annee | Alexander Kerr, Bro. & Co. Inc. 
Refineries: PIFFARD, N. Y. 


Manufacturers of Dewalco Sealing Compounds, Sol- | Baltimore Philadelphia 
dering Fluxes, Labeling Gums and Pastes. | 


1924 MODEL 
HANSEN PEA AND BEAN FILLER 


1—All undesirable features of the old Hansen have been eliminated. 


2—It has only one-half the gears, one-half the shafts, one-half the clutches, 
one-third the brackets or supports, and occupies only about one-half the floor 
space of any other filler on the market. 


3—It has no brine tank, no float valve, no stuffing boxes, no hopper agitator 
and no funnel rubber. 


4—It has eliminated all waste, for it is impossible to overflow the can. It has 
no brine tank to overflow. It stops automatically in case the cans fail to 
reach the filler. The mixing head and plates are entirely enclosed, making 
it impossible for brine to escape should the plates become damaged or cut. 


5—It is the only filler that complies with the laws of sanitation, because it can be taken apart and really clean- 


ed. Besides, the brine isnot exposed in any way to flies or dirt, because the briner encloses the brine instead 
of being surrounded by brine in an open tank. 


Send for Catalog and Complete Information. 


Hansen Canning Machinery Corporation, 


Cedarburg, Wisconsin. 
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Pea Machinery 


“The CLIPPER’’ Trade-mark on 
Canning Machinery is a guarantee 
of superiority. We make a large 
variety of sizes and styles of Clean- 
ers for cleaning’ and grading peas 
and limas. Wide Picking Tables in 
several styles and lengths, individ- 
ual Picking Tables, Viner Feeders, 
Hopper Trucks, and Continuous 
Conveyors in any length. For com- 
plete catalog, write to Ferrell of 
Saginaw. 


“Chi 


The GIANT Roller Bearing 


Viner Feeder 
Constructed of the best materials by 
the best workmen and gives the 
best results of any feeder on the 
market. It gives the most uniform 
feed and prevents waste of peas or |  —_ 
pods. 

Net Price $150.00 


meee No. 47 Pea Cleaner 


Capacity 3 viners or 30,000 cans per day. 


Net Price——F. O. B. Saginaw 
With 3 step Fan Pulleys..... $150.00 
With Variable Air Regulator $200.00 


No. 169 Pea Cleaner 


Capacity equal to 4 viners, or 40,000 cans 
per day. 

Price, with Air Regulator and Travel- 
ing Screen Brushes, as shown in 


Regulator 


No. 69 Pea Cleaner with 3-step Pull- 
eys, without Traveling Screen 
$205.00 


A. T. FERRELL & COMPANY 


SAGINAW, W. S., MICHIGAN 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 


Telephone Plaza 2698 


Packers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 47th year. 

TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Foreign $5.00 


Extra copies, when on hand, 10 Cents each 
ADVERTISING Rates—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE CANNING TRADE, Balti- 
more, Md. 


Entered at Postoffice Baltimore, Md., as second-class mail matter. 
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ESSONS FROM BUFFALO—A careful observer, 
L or looker-on, at the recent Buffalo Convention, 
remarked that the meeting was unique among 
Canners’ Conventions because of the total absence of 
any note of pessimism, or of any note of optimism, in 
the addresses of any association or section or in the 
“lobby talk” of the multitude. And when you hearken 
back you find that he was a keen observer and abso- 
lutely correct. Last week we characterized the gath- 
ering as a well dressed, sleek and contented body of 
business men, and we reached that conclusion by the 
same method of deduction, without, however, defining 
its cause, as did the careful observer. Just record that 
fact, the absence of both pessimism and of optimism, 
as a pleasant contrast with the Convention spirit of 
the past five years. The doubt and distrust which 
then gripped the soul of every man in the business has 
been dispelled, and in their place has settled that com- 
fortable feeling that the industry has arrived. Beyond 
all question of doubt, canned foods have taken their 
place as an all-important food staple which the people 
cannot do without, and will not do without. 


This fact brings a responsibility upon the shoulders 
of every canner more exacting and more relentless in 
its punishment for negligence than ever rested upcn 
the industry in all the years that have passed. _Fortu- 
nately, every canner has come to the full realizati n 
that he must pack his goods to the best possible per- 
fection; no canner could possibly be so benighted as 
to think that he can produce poor goods, get a custo- 
mer once, and get away with it. Business is not done 
in that manner any more, not alone in canned foods, 
but in any other line of endeavor, and most of all not 
in canned foods, which are sold entirely on faith and 
confidence. The canner who would attempt such a 
procedure will find himself quickly sinking to the 
depths of depravity, where he belongs. And that is 
why all canners are set upon keeping their quality to 
a standard where the public will not even hesitate to 
continue as eager consumers, and that is why all can- 
ners feel confident and not depressed, and why confi- 
dence in continued good patronage of their goods is 


felt, where previously there existed only optimism that 
the market would consume the packs. It is a truly 
wonderful change, and one well worth careful preser- 
vation. The canner who would be a party to the 
breakdown of this new condition, through packing 
poor quality goods for a price or in the hope of getting 
through, ought to be taken by the rest of the industry 
to a swill pond and drowned. 


But while he deserves that, we do not expect to 
see it come to pass. On the contrary, he will be al- 
lowed to live his wretched life amid the sordid com- 
pany of the kind of brokers and buyers who would 
trade in goods of that kind. The time is fast coming 
when the canners who prostitute their industry 
through swindling the consumers with unfair goods 
will be forced to live alone with their shame and to 
consort with men of their own low grade, because no 
decent men will have anything to do with them, 
neither canners nor buyers. Canned foods must of 
necessity be sold on faith, as if selling to a blind man, 
because the consumer cannot see what she is buying, 
and the man who will betray that confidence is below 
contempt. That is the feeling that overspreads the 
industry and which the Buffalo Convention has taught. 
Pack good quality—a satisfactory article—and, like 
Monte Cristo, the canner will be able to say, “The 
world is mine.” 


HE WOMEN DEMAND IT—The most notable 
women of the nation spoke at the Buffalo Con- 
vention, and everyone of them stressed the need 

of the name of the canner upon each can of goods pro- 


duced. The women are the consumers of canned 
foods, and these speakers are in direct touch with 
these real consumers of our goods in very section, and 
they know what these women want. And they are en- 
tirely right; but, even if they were not, what’s the use 
of arguing with a woman? Mr. Wholesaler, Chain- 
store operator ad jobber’s-label-canner, please an- 
swer. The women have made up their minds to know 
who packs the foods they are asked to provide for 
their families, and, all the arguments to the contrary 
notwithstanding, they are going to have their way. 
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But what right has any man to prepare and offer 
foods to the public without standing personally re- 
- sponsible to that public for them? We are surely not 
given to the popular cry of “There orta be a law,” but, 
honestly, should not every provider of foods for the 
public be licensed, so that the State may know exactly 
who and what he is? And then be made to father his 
products down to their final consumption? He surely 
ought to. 


Does the jobber’s label do this? It most assuredly 
does not. If you want to know how much the jobber 
stands behind all the goods he puts his name aiid label 
upon, just be present when one of the Bureau of 
Chemistry food inspectors makes a seizure of some 
goods. Many a time the writer has seen a jobber 
proudly declare, ‘yes, they are my goods, I stand re- 
sponsible for them’. “Well, we have to seize some of 
these as being contrary to the Pure Food law, and we 
will bring the prosecution against you?” “What”, 
the jobber would fairly yell, “No, Sir; (addressing the 
bookeeper, in thundering tones) where did we buy 
these canned foods?”, and then proceed to produce a 
copy of the original order, the original invoice, ship- 
ping receipts and everything else that would fix the 
blame on the canner so that the Government might 
proceed against the canner, not the “man who stands 
responsible for the goods with our label on.” 


The name on the label will not destroy any job- 
bers’ labels, however. The name of the producer re- 
sponsible for the goods would appear just above or 
below the jobber’s name, leaving the credit as the dis- 
tributor of the goods to the jobber, and that is all he 
is entitled to. It will cause some little trouble in the 
handling of labels until the system has worked itself 
out, just as was anticipated about the original Pure 
Food Law, but no one would go back to the days with- 
cut this Pure Food Law! Andina very much shorter 
time no one would willingly return to the days when 
the canner’s or other producer’s name did not appear 
on each package. The man who says that this Name 
on the Label amendment to the Pure Food Law is not 
necessary, and simply caus s undue trouble, is the man 
who is unfamiliar w:‘h the subject, or seeking to re- 
iain something that does 1 ot belong to him. It is 
the most necessary thing ?1 connection with all food 
law enforcement. And fc. the canner who aims to 
build a high reputation for fine goods it is an absolute 
necessity. What, then, can be said of the man who 
packs snide goods; of the one who packs the slop 
goods, the kind that give any industry a black eye? 
Oh, those trash packers should be made to place their 
names upon their goods, we hear from all sides! Im- 
portant! You bet it is important, and it is going to 
be done. The women consumers are demanding it, 
and they cannot be denied, and the food law enforce- 
ment agents, want it, need it, and will have it. 


ANNED FOODS WEEK—Will there be any can- 
ners in the country this year not participants in 
the big Canned Foods Week of next March? 

Last year we had to toast the noble four hundred (can- 
ners) who contributed anything towards this great 
advertising of their products. Will this stigma be re- 
peated again this year? God forbid! If the canners 
of this country have not more grit and backbone than 
to allow themselves to become the objects of charity 
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at the hands of brokers, machinery and supply men, 
wholesale and retail grocers, they may be considered 
pitiable objects in truth. But unless you have con- 
tributed $10 for each line of machinery used in pro- 
ducing canned foods you are a charity patient. There 
are only two kinds of canners—and it. makes no dif- 
ference what they can—those who contribute and help 
finance Canned Foods Week and :those who do not. 
The former are real, honest-to-goodness canners, the 
cther charity subjects. We doubt if there will be four 
hundred who do not contribute this time, but if there 
are they will not be termed the honorable, but the dis- 
honorable. The canner too small to make a $10 con- 
tribution! Ah, there can’t be any such! There is no ex- 
cuse whatsoever. Send your contributions to The 
National Canners’ Association, Washington, D. C., 
quick, if you have not as yet done so. 


HE DIDN’T MEAN IT! 


There is no telling what you will get out of a lino- 
type machine—or a printer. If you don’t believe this 
just note the comical errors that “get by” in all printed 
matter, not only in this sheet. 

But last week was the limit. “Wrangler” tried 
to give the glad hand to President Clark, the newly 
elected President of the N. C. A., but the type—and a 
wopping big one at that—sent his greeting to Heli. 
Wrangler wrote: “Well, the good old Western Can- 
ners’ Association has furnished the National Canners’ 
Association with another president, etc.” Instead of 
using, as an initial letter, “W,” an “H” was used, with 


this result: “Hell, the good old Western,” etc. Can 
you beat it? 


ECONOMY 


PLUS EFFICIENCY 


THE BEAR BRAND CAN- 
NERS’ APRON is a great im- 
provement over ordinary aprons. 
It is made of sturdy, durable, 
extremely lightweight, 
tubber-coated fabric, and is ideal 
for men and women in all canning 
and bottling operations. Great 
durability, comfort and efficiency 
mean Maximum protection 
at Minimum cost. 

Medium size, 34" wide by 44" 
long, weighs only 16 ounces; the lightest high-grade 
apron made. Send trial order TODAY - and be con- 
vinced of BEAR BRAND superiority. Price only 
$15.00 dozen. Economy, durability and greater com- 
fort guaranteed. Sample of fabric on request. 


Color-Neat Grey 


JOBBERS: Send for Distributors Prosposition 


William M. Gross 


Carver Building, 


Sharon, Penna. 
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~~, DESTINED to revolutionize the 
sterilization operation, ANDERSON 
case® -BARNGROVER CONTINUOUS 
ok AGITATING PRESSURE COOK- 
\es ERS AND COOLERS have demon- 
ery strated their superiority with such 
~~ wos products as Whole Grain Corn, 
\s Spinach, Evaporated Milk, Pine- 
and apples, etc. and can be adapted for 
cook” came all other products cooked under 
peed as aces = no™ The detailed qualities of construction cannot be gauged by any 
ch gan former standards; they are unique and can best be appreci- 
of mis me 4 goo ated by the description in our new bulletin pertaining to this 
a pave exine : equipment, copy of which will be gladly furnished upon 
application. 
perte® cre wi 
~ astern Sales Offices ~ 
Baltimore Md. Chicago, Ill. 
RANDALLS SON S.G.GORSLINE 
409 Marine Bk Bldg, 844 RushSt. 
i ' ‘qr 
sand Now Perfection inContinuous Sterilization under Pressure 


continuous PRESSURE’ agitating 
COOKER«“COOLER 
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Are Baked Beans Profitable To Pack? 


By LELAND S. ARGALL, Sales Manager 
MARSHALL CANNING COMPANY, MARSHALLTOWN, IOWA 


[Note—The following was made as an address before the Bean 
Section at the Buffalo Convention; but we are receiving it now, 
so as to insure attention and not be lost in the mass of Conven- 
tion matter next week.] 


“Are baked beans profitable to pack?” is a question which 
can be answered in almost as many ways as there are canners 
of pork and beans. I would first answer it in two ways, my an- 
swers being prompted by my observation of the success and fail- 
ure of many packers of this product. When a packer of pork 
and beans steadily increases his volume, pays dividends upon rea- 
sonable consistency and remains in business over a period of 
years without showing the scars of financial cracks and strains, 
it is a reasonable deduction, I presume, that that canner has 
found it profitable to pack pork and beans. So we will agree 
that one answer to the question is “Yes!” 

On the other hand, if a canner of pork and beans pays but 
scant dividends, or none at all, and finally winds up in insolvency 
with the result that his factory is sold for but little more than 
the original cost of the smokestacks, I suppose it would be safe 
to assume that he had found it unprofitable to pack pork and 
beans, so we now have two answers to the question—‘Yes” and 
“No.” 

Then, there are other answers; in effect, the same as these 
. two, but carrying innumerable qualifications. 


You will hear one manufacturer say that he finds it profit- 
able to pack pork and beans because it enables him to make a 
longer profit on kraut; another, that the production of pork and 
beans is profitable because it enables him to see more corn, and 
still another, that he finds it profitable to pack pork and beans 
at a loss in order to discourage his competitors from packing red 
kidney beans, etc. 

And so we find many canners resorting to strategy so intri- 
eate and obtuse that it is small wonder that the canners who are 
less versed in business wizardry are confounded by the competi- 
tion they encounter when they try to make pork and beans bear 
its proper proportion of overhead expense and still show a profit. 


I will not attempt to analyze the reasons for the failure of 
many canners to make a profit on pork and beans. Perhaps 
some of the reasons have already been suggested to you. Let 
us try to find out through what factors have contributed to the 
success of those few manufacturers who have demonstrated over 
a period of years that pork and beans can be packed profitably. 


One factor is so aximomatic that it can be passed with but 
casual_mention, and that is that the most successful manufac- 
turer of pork and beans long ago standardized the quality of 
their product and have since maintained that standard without 
material modification except for improvements. 


A second factor which largely hinges on the first is that they 
have developed an enormous volume of business. This has en- 
abled them to so cut their cost through a proportionate reduc- 
tion in overhead, increased purchasing power, etc., that they can 
sell their product at a very low price. (This, in turn, has stim- 
ulated further consumption.) 

A third factor, and, I believe, the most important for our 
consideration, because it usually receives the least consideration, 
is that they have standardized their packages. The first two 
factors need no elaboration, but the third suggests many features 
which will bear analysis. 

The principle of the standardization of packages is so flex- 
ible in its application that it is an equally potent factor in the 
profitable production of many varieties of canned foods. Please 
bear this in mind throughout this discussion. 


The manufacturer who sells pork and beans in packages of 
one size only has many advantages over the canner who packs 
them in 1s, 1%s, 2s, 2%s and 38s. The former has an investment 
in one unit only of cans, cases, labels, can runway systems, filling 
and closing machines, etc., whereas the latter has an investment 
in three to five units of each. The manufacturer, with his in- 
vestment in only one unit of machinery, can keep it operating 
«'most continually, while the canner with five different units, 
finds several of them idle most of the time. And every moment 


a machine is idle it is increasing the cost of the merchandise it 
does produce when in operation. 

The packer with the standardized package enjoys a quick 
turnover on cans, cases, labels, labor costs and other raw mate- 
rials, whereas the one with five different packages is fortunate 
if he has even a moderate rate of turnover on the materials for 
one out of the five sizes he packs. 

The packer with the standardized package can go out and 
put all his selling pressure on the one package. If a canner has 
one package to sell, and one only, he sells it with all the power 
and resources at his command, for he realizes that he must sell 
it or nothing. A canner with many packages to sell so scatters 
his fire that he gets a little business on each, and no real volume 
on any. In other words, the hunter who brings home the ducks 
is the one who draws a bead on one particular duck and brings 
it down, rather than shooting wildly into a flock of ducks and 
wounding many, but dropping none. 

In addition, he is always handicapped by costs which are 
higher than those of the manufacturer who has arrived at a 
basis of economical production through standardization. 


Time will not permit the enumeration of all the advantages 
which a canner may derive from the standardization of pack- 
ages, such as the elimination of guesswork in figuring profits, 
etc. I have merely skimmed the top in the hope that the sug- 
gestions I have thrown out will start a line of thought in your 
own minds that will be productive of some definite conclusions 
of practical value to you. 

It is one thing to advocate the standardization of packages, 
and another thing to bring it abbut. The reason we have such 
a conglomeration of packages of varying degrees of deception 
is because we are constantly trying to produce a package to fit 
a price instead of making a price to fit the package. 

Let us take a concrete example. Canners are constantly 
being urged by jobbers to sell pork and beans at 7742c per dozen 
delivered, so they can be retailed for 10c per can. If a canner 
cannot produce a regular No. 2 21-ounce can to sell below, say, 
$1.00 per dozen to the retail grocer, he will cut the size of the 
package to an 18-ounce squat can, or a 16-ounce tall can, so it 
can be sold to the retailer by the jobber for 90c per dozen. The 
retailer will then sell it for 10c per can. The canner realizes 
that if the jobber must ask $1.00 per dozen, most retailers will 
sell it for 15c per can, thus making the price so high it will 
greatly retard the sale. In order to avoid this, he packs an 18- 
ounce or 16-ounce can, so it can be sold to the retailer at 90c per 
dozen delivered, and, in turn, sold to the consumer at 10c per 
can on an even change basis. This entails additional expense. 
New labels, cans and case must be purchased and carried in 
stock, and new machinery installed. Every change of this nature 
means extra expense all along the line, with proportionately 
higher cost and selling prices. 


Now, let us say that the canner cannot sell an 18-ounce or 
16-ounce can for less than 82%c per dozen delivered and make 
a fair profit. If he stands “pat” on his price, the jobber refuses 
to buy, giving as his reason that he cannot sell them unless they 
can go to the consumer at an even 10c per can. What nonsense! 
And yet that is the line of reasoning employed. 

The canner has three alternatives: He can cut his cost 5¢ 
to 7¥%c per dozen by cutting the quality, accept the business at 
a loss and maintain the quality, or reject the business. No mat- 
ter what alternative he chooses to select, the canner loses, and 
all because the jobber and retailer say that a can of pork and 
beans must be sold at 10c or 15c per can or nothing. 

How many times have you seen your business on a product 
fade away into insignificance in a given market because the 
jobber and retailer insisted on a package that would sell for an 
even 10c, 15¢ or 20c. ‘ 

On the other hand, if the jobber would pay 82%c per dozen 
delivered and insist upon pork and beans of first quality, the 
product could be sold to the dealer at 97%c, and the dealer, n 
turn, sell it at 1le per can, or $1.33 per dozen. In this way the 
canner, jobber and retailer would each make a living profit, the 
consumer would get a product of real quality, and all three 
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dustries would be benefited by the increased consumption of pork 
and beans that would result. 


The jobber should not insist that the canner produce either 
a package or a quality to fit a given price, and the canner should 
not be so weak-kneed as to bow to the jobber’s insistence. The 
price should be made to fit the quality and the package and the 
products sold for what it is worth and no more or no less all 
down the line to the ultimate consumer. This can only be done 
by splitting the nickel and making penny change. 


So we conclude that the selling of pork and beans at a profit 
is inseparately bound up with the principle of the standardization 
of packages and the principle of making “penny change.” 


Less than 1c per can often represents the difference between 
a product of inferior quality and one of first quality. It has been 
customary for canners and ‘distributors alike to pack and sell 
products of poor quality at little or no profit, and then endeavor 
to make their quality goods carry a double load. This is con- 
trary to the first principles of sound merchandising. Consumers 
are attracted to the canned goods of inferior quality by the low 
prices and encouraged to ignore the products of real quality by 
prices which have been fixed excessively high to protect the 
seller against loss on the low-priced off-grade products. The 
resulting decreased turnover on high-quality products makes 
still higher prices necessary. 


Every can of food of inferior quality sold hurts the sale of 
all canned foods. It destroys confidence and tears down good 
will, and in the long run nets a loss to every factor handling it. 
And yet an additional 1c per can from the consumer is all that 
would be required to yield the canner, jobber and retail grocer 
a fair profit, and, most important of all, give the consumer a 
quality product that would give full satisfaction. 


You may think it a far cry from packing pork and beans at 
a profit to making “penny change,’ but I have tried to show you 
that the two are inseperately linked together by the principle 
of the standardization of packages. 


Let me summarize by the statement that one factor which 
will contribute materially to the canner’s ability to pack pork 
and beans at a profit is the adoption of standardized packages; 
and that a general standardization of packages will be impos- 
sible unless the retail merchant is induced to sell his canned 
foods on an odd-change basis, as the chain stores are now doing. 
In other words, prices must be made to fit the quality and the 
package rather than the package and quality being produced 
to fit the price. 


CANNING ITEMS, NEWS AND NOTES 


Shediac, N. B.—Andre Paturel wants glass jars of 
the best quality for strawberries, raspberries, blue- 
berries, jams-and preserves, with prices and covers and 
machines for covering. 


New York City—Iwai & Co., 233 Broadway, repre- 
sent the Japanese Government in the rebuilding of the 
earthquake-destroyed Military Fodder Department, and 
want catalogues and full details, with prices, on can- 
making machinery. 


Wilson, N. Y.—H. S. Ball, who has been factory 
manager here for some time, leaves on February 1st 
for New Westminster, British Columbia. 


Dothan, Ala.—J. S. Mullen, P. O. Box 387, this 


city, is considering entering the business of canning 
in North Carolina. 


Port Norris, N. J.—Pasquale Dagostine is building 
and will operate a cannery at this point. 


Summitville, Ind.—Thad. M. Moore is considering 


the erection of a canning plant the coming season, and 
wants full information. 
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Cc. P. C. NAMES ASPARAGUS PRICES 


The following tentative prices on asparagus by the Califor- 
nit Packing Corporation for 1924, guaranteed as a whole against 


formal opening prices, subject to packers’ confirmation of assort- 
ment, have been named. 


Peeled Asparagus 


Size and Grade White Green 
No: Bauare, Colossal. 4.90 4.60 
No. 2% Square, Mammoth................. 4.85 4.50 

Unpeeled Asparagus 
No. 2% Square, Mammoth................. 3.85 3.50 
3.60 3.40 
No. 2% Sauare, Ungraded. $2.85 
No. 1 Square, Tips, Colossal............... 4.20 3.95 
No. 1 Square, Tips, Mammoth.............. 4.15 3.90 
No. 1 Square, Tips, Medium............... 4.00 3.85 
No. 1 Square, Tips, Ungraded.............. 3.30 
No. 1 Tall Round, Salad Point............. 3.00 
No. 1-Tall Round, Calif. State.............. 1.85 
No. 2% Round, Soup Cuts...........ss00- 2.40 
Picnic Tins Asparagus Tips 
2.15 
2.00 


F. o. b. dock San Francisco. 


Terms and conditions as per 
regular Canned Foods Contract. 


TRADE-MARKS DEPARTMENTS. 


Conducted by National Trade-Mark Company, 
Washington, D. C. 


The following are trade-mark applications pertinent to our field 
pending in the United States Patent Office which have been passed for 
publication and are in line for early registration unless opposition is 
filed promptly. For further information address National Trade-Mark 
ae. Barrister Building, Washington, D. C., trade-mark spe- 
cialists. 


As an additional service feature to its readers, this journal gladly 
offers to them an advance search free of charge on any mark they 
may_contemplate adopting or registering. You may communicate with 
the Editor of this department, or send your inquiry direct to the Na- 


rae \ siasamaaatiaaca Company, stating that you are a reader of his 
ournal. 


Chief Wauna—No. 165387. King’s Food Products 
Co., Portland, Oreg. For canned and dehydrated fruits 
and canned and dehydrated vegetables. 

F. G. F.—No. 183050. E. A. Archibald, Jr., San 
Francisco, Calif. For canned fruits, fish and vegetables 
and canned fruit salad. 

Silver Farm—No. 186115. Eagle Grocery Co., 
Pittsburgh, Pa. For canned vegetables. 

Golden Heart—No. 189012. Santoni Fruit and 
Packing Corp., New York City. For canned grapefruit. 

Cherokee—No. 130663. A. Engelhard & Sons Co., 
Louisville, Ky. For coffees, teas, extracts, canned 
fruits, canned vegetables and rice. 

Contadina—No. 188904. Hershel Calif; Fruit 
Products Co., Inc., Chicago, Ill. For canned tomatoes 
and cardoons. 

Luna—No. 185356. Einar Hausvik & Co. 
Bergen, Norway. For canned sardines. 
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Sanitary Cans for 1924. 


ia is not too early for Canners whose contracts are 
expiring this year to be considering the question 
of their Source of Supply for 1924. 


There are many reasons why our proposition should 
be analyzed: 


Reliability of Service, 
Unsurpassed Closing Machine Equipment, 
General Responsibilty. 
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| Baltimore, - - Maryland 
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Troyer-Fox 


NON-SPILL 
CLOSING MACHINES 


come to you fully assembled — 
properly adjusted for your size 
can — given a thorcugh working 
test before leaving our shops. 


They are ready to do. 


Speed 75 to 100 cans per minute. 


SEATTLE-ASTORIA IRON WORKS = u's A 


SEATTLE, U. S. A 
Builders of Troyer-Fox Sanitary Can Making and Canners’ Machinery. 


SALES REPRESENTATIVES 


GEO. DOWSING THE H. S. GRAY CO., 
Metropolitan Bidg., 832 Fort St., 


Sydney, N. S. W. Zz Honolulu, T, H. 


J. L. COLLINS 
112 Marleet Street 
San Francisco, Cal. 


R. E. FAIRBANKS 
504 Wrigley Bldg. 
400 N. Michigan Ave., Chicago, Ill. 
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Department of Raw Products 


“Quality” cannot be producedin the can unless quality products are produced on the farm. 

This Department will, therefore, seek the best thoughts of the country on better crops, and 
how to produce them, and ways and means of combating the enemies of such crops. 

The assistance of all agricultural experts is sought and heartly invited, a way offered them 
here to reach the entire canning industry of all States; and we likewise extend to all our readers 
an invitation to explain their troubles and a k remedies. And by all means let those who have 
devised ways or descovered remedies give the benefit of their experience to those less fortunate. 

“‘Quality’’ canned foods can only be attained by the co-operation of all canners towards the 


production of quality crops. 


SPANISH GRAPES PROHIBITED ENTRY ON 
ACCOUNT OF FRUIT FLY INFESTATION 


ECRETARY of Agriculture Wallace, as a necessary 
measure of protection to the fruit and vegetable 
crops of the United States, has authorized the pro- 

hibition of the further entry of malaga (Almeria) 
grapes from Spain on account of the recent finding that 
these grapes are subject to infection by the Mediter- 
ranean fruit fly (Ceratitis capitata). This decision was 
reached following a formal conference with importers 
and others in interest, conducted by the Federal Horti- 
cultural Board at the Department of Agriculture, Jan- 
vary 4, 1924. 

To provide for such prohibition and for any like 
contro! as to other countries or districts which may 
later be necessary with respect to imports of grapes, 
the rules and regulations supplemental to Notice of 
Quarantine 56, governing the importation of fruits and 
_vegetables into the United States, have been further 
amended, effective January 18, 1924, to provide that 
grapes of the European or Vinifera type may be im- 
ported only upon the presentation of evidence satisfac- 
tory to the United States Department of Agriculture 
that such grapes are not attacked in the country of 
origin by injurious insects, including fruit flies. 


The determination that this grape is subject in 
Spain to infestation by the Mediterranean fruit fly was 
made in the latter part of November, 1923, and this 
determination was later fully confirmed by the rearing 
of adult flies in numbers from maggots taken from im- 
ported grapes. 


The Malaga Grape—Status Re Fruit Fly and Im- 
ports—The variety of grapes involved in this embargo 
is the hard, green grape imported from the Province 
of Almeria, Spain, but which is commonly known as 
the “Malaga” grape. It is Spain’s principal fresh fruit 
export to the United States, and has been coming to 
this country for many years to the extent of several 
hundred thousand barrels (or, more properly, large 
kegs) yearly. The exporting season is a short one— 
practically all of the crop reaching this and other mar- 
kets during the month of November and the first two 
weeks of December. 


No suspicion has hitherto been entertained that 
this grape is subject to attack by the Mediterranean 
fruit fly, and there seems to be no previous record of 
such infestation. In fact, the record as to grapes in 
general indicates that this class of fruits is rather im- 
mune to attack by this pest, and this seems to be true 
even in Hawaii, where it is, perhaps, as abundant as 
anywhere in the world, and probably seriously infests 
a larger variety of fruits. This general record of im- 
munity seemed to warrant the provision made under 


Quarantine 56 for the unlimited entry of this fruit. 
Nevertheless, inspection of this, as of all other fruits 
and vegetables, was provide for under this quarantine, 
and it is as a result of such inspection that the infesta- 
tion referred to was determined. 

The Almeria grapes intended for export to the 
United States this year totaled some 350,000 barrels, 
a portion of which had already been entered prior to 
the effective date (November 1, 1923) of Quarantine 
56, and fully two-thirds of the total importation for 
the year had been entered and distributed prior to the 
discovery of infestation. 

Preliminary Action Taken on Discovery of Infesta- 
tion—Promptly upon the discovery of infestation, all 
shipments awaiting entry were held for determination 
of the proper course to be taken to safeguard the situ- 
ation, and for such purpose the importers and handlers 
of these grapes were called in emergency conference 
November 27. It was learned at this conference that 
the imports would be over in two or three weeks, and 
that probably most of the remaining shipments were 
already en route. As an immediate measure of pro- 
tection, it was determined to exclude all “lines” of 
grapes in which as a result of inspection infestation 
was found, and to permit the entry only of “lines” 
which seemed to be free from attack. The term “line” 
designates grapes originating in a particular vineyard, 
and, therefore, the finding of infestation in any of the 
barrels examined with respect to a particular “line” 
indicated that that particular vineyard at least had 
been invaded by this pest. Conversely, the failure tc 
find infestation in any “line” was some, but not by any 
means conclusive, indication that the vineyard in ques- 
tion might not have been invaded. Importers and 
others in interest further agreed not to ship any ex- 
cluded “lines” to Cuba or other West Indian Islands, 
inasmuch as the risk of establishment of the pest in 
the West Indian region from such shipments would be 
even greater than in the United States. 


To aid in the inspection of grapes awaiting entry, 
and others en route, the force of inspectors at New 
York was increased to ten. Out of the 6,222 “lines” 
of grapes, involving a total of 198,425 barrels, which 
were offered for entry subsequent to the conference of 
November 27, on the basis of the examination of ap- 
proximately one keg in fifteen, some 13,000 kegs were 
opened and examined. This examination resulted in 
finding infestation in 129 “lines,” representing some 
4,337 barrels of grapes, all of which were refused entry. 


Facts Reported and Formal Conference Called— 
Following the emergency conference of November 27, 
a statement was drawn up and distributed under’ date 
of December 7, 1923, reporting fully on the finding of 
the infestation of these grapes and suggesting, par- 
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ticularly for southern districts, certain protective mea- 


sures, more particularly with relation to the burning - 


or disinfection of the ground cork in which these grapes 
are packed and which might possibly contain escaped 
maggots in various stages of transformation. This 
statement also announced a formal conference (held 
January 4) to determine future policy with respect to 
the entry of these grapes. 


At the conference of January 4, the Spanish Em- 
bassy, the Merchants’ Association of New York, and 
the leading interests concerned in the importation and 
distribution of these grapes were represented, together 
with erperts from the Department of Agriculture and 
official representatives—plant quarantine guardians 
and others—from some nine States, and the whole sub- 
ject was fully considered. The mercantile and import- 
ing interests, while urging commercial and other rea- 
sons for a continuation of the importation of these 
grapes and offering for consideration suggestions as 
to possible means of safeguarding their entry, indicated 
their full realization that all risks which could not be 
adequately safeguarded should be given full weight in 
reaching the decision as to whether these grapes should 
be admitted or excluded, and expressed emphatically 
their opinion that the fruit and vegetable interests of 
the United States should come first and have the benefit 
of any doubt. They stated, however, that it was im- 
portant that the decision should be rendered early, i. e., 
before the period for contracting for the next year’s 
crop. The general status of infestation brought out 
at this conference forms the basis for the decision here- 
in announced, and is embodied in this statement. 


Amount and Nature of Infestation—It should be 
noted that the infestation of these grapes has beeen 
very slight from the standpoint of the consumer, so 
slight, in fact, that the original determination of it 
might not have been made except for the unusual ex- 
pertness and skill of the Department’s inspectors. For 
the most part, the grapes showed no exterior sign of 
attack—in fact, as a rule the infested berries were 
superior in appearance and would normally be eaten 
without suspicion by anyone. While, as a rule, only 
single berries were found infested, in one instance 29 
larvae were taken from a single bunch of grapes. The 
amount of infestation is, perhaps, roughly indicated by 
the records of finding of upwards of 200 larvae in the 
barrels examined of the 129 rejected “lines.” It is to 
be noted, however, that this finding was based, as 
already indicated, on the examination of approximately 
one barrel in 15 and on a critical examination of less, 
on an average, than 1/10 of the grapes contained in 
each barrel inspected. It is reasonable to infer that 
the percentage of infestation would have been fairly 
constant throughout the rejected “lines,” and, there- 
fore, if all of the barrels included in such “lines” had 
been inspected, we would have to multiply these find- 
ings by 15 and 10, which would indicate a possible con- 
tent in such rejected “lines” of some 29,000 larvae. 

The infested “lines” were distributed as to origin 
throughout the Province of Almeria, indicating a rather 
general occurrence of the fruit fly in that province. 
It is reasonable to infer, therefore, that the risk of 
entry of fruit flies adhered more or less generally to all 
of the imports of these grapes, whether or not infesta- 
tion was actually determined. 

Nature of Risk to the Fruit and Vegetable Crops 
of the United States—While it may be admitted that 
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the risk from these grapes is in one sense minimized 
by their distribution throughout the United States and 
their fairly prompt consumption, probably unwittingly, 
larvae and all, the actual numbers of fruit fly maggots 
which may thus be imported, as indicated, must neces- 
sarily involve the emergence of many from the grapes 
and their transformation in the ground cork employed 
as packing, or in the crevices of the barrels, or other- 
wise on premises where such grapes are stored and 
handled. That there is nothing in the temperature 
conditions to which these maggots or later stages would 
ordinarily be subjected in this country which would 
prevent their successfully passing the winter and 
emerging as adult flies to attack the many fruits and 
vegetables which are hosts of this pest has been abun- 
dantly determined by experimental work conducted by 
this department and by other agencies. The establish- 
ment of this pest might, therefore, occur anywhere in 
the United States and undoubtedly it could maintain 
itself in very important fruit sections, probably ex- 
tending well north into areas devoted to cultures of 
deciduous fruits. 


Another phase of the matter is the possibility that 
the failure to note infestation of these grapes during 
the long period of years which they have been an im- 
portant article of import may well indicate that the in- 
festation in the Almeria district of Spain is of recent 
crigin, and that, therefore, the risk as to future im- 
portations may become even greater than that indi- 
cated in this year’s imports. 


The enormous values of the investment in fruit 
and vegetable production in the United States, which 
has no counterpart in the world, makes it imperative 
that this risk, now for the first time determined as a 
very real one, should not be further assumed. 

It is realized, with much regret, that this embargo 
will stop the import into the United States of an im- 
portant product from Spain, and will eliminate from 
domestic use in this country a winter fruit which has 
always had an appeal and found ready sale. 


The Fruit Fly Menace—Fruit flies are looked upon 
as, perhaps, the worst of all known fruit pests, and in 
many foreign countries they are now occasioning enor- 
mous losses to fruit and vegetable crops. Fortunately 
the United States has so far kept free from these pests. 
Of these the most widespread and destructive, un- 
doubtedly, is the so-called Mediterranean fruit fly, a 
pest which may have originated in West Africa. The 
entry and establishment in the United States of this 
fruit fly would be nothing less than an overwhelming 
disaster particularly to the fruit interests of this coun- 
try. The possibility of maggoty oranges, grapefruit, 
peaches, prunes, etc., would practically destroy the 
confidence of the public in these fruits, fresh or pre- 
served, and even a small percentage of infestation 
would have its psychological effect on the salability 
and popularity of these products. Furthermore, the 
nature of the infestation, as already indicated, in the 
instance of these Spanish grapes is such that it is not 
possible to eliminate all infested fruit by inspection 
and selection, nor is there any known practicable 
method of disinfecting infested. fruit in such manner 
as to fully safeguard its entry. Protected as they are 
in seemingly sound fruit, it is not possible to reach and 
destroy fruit fly maggots by any known means of pol- 
soning or disinfection. For these reasons the prohibi- 
tion of entry of any fruit or vegetable known to be 
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more or less generally attacked in the country and dis- 
trict of origin is believed to be the only means of ade- 
quately eliminating risk. 

The realization of the danger to the American fruit 
and vegetable crops from various foreign fruit flies 
was the particular basis of the general fruit and vege- 
table quarantine which became effective November 1, 
1923. Under this quarantine certain classes of fruits 
and vegetables known to convey a distinct risk of being 
a means of bringing dangerous fruit flies and other 
pests to this country are definitely excluded. All other 
fruits and vegetables are brought under regulation and 
entry under permit for the purpose of inspection as a 
condition of entry, to determine any risk or danger 
which may not now be known or which may later de- 
velop. 


SOME PHASES OF OUR FOREIGN TRADE. 


By James A. Farrell, Chairman, National Foreign 
Trade Council. 


( Continued from last weck ) 


Our foreign trade is ever confronted by new 
problems. The most important phase of the situation 
today is that of making larger use of markets that 
hitherto have been regarded as secondary, while the 
main flow of our exports and imports was with Eu- 
rope. The thought and study of those connected with 
international commerce must be devoted with renewed 
vigor to this question.. Until Europe begins to make 
definite progress against the forces that now threaten 
its economic position, we should be seeking to estab- 
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lish a more permanent position in other markets to 
absorb our surplus production. And at the same time, 
as our requirements in raw material steadily increase, 
while Europe’s ability to produce them either dimin- 
ishes or fails to keep pace with our growing demand, 
it is the course of ordinary prudence on our part to 
expand our activity in seeking such materials in other 
markets of supply. 


This is a very important factor of our situation 
today. The full employment of our people is essential 
to prosperity in this country. It is the expansion of 
our industrial establishment which makes such full 
employment possible. This industrial establishment 
needs, for its full occupation, large and constant sup- 
plies of raw material. In many lines, probably in most 
of them, such supplies are available from domestic 
sources. But in some lines, even among those which 
use domestic materials, our own supplies are not suffi- 
cient to keep the plants fully occupied, and must be 
supplemented by importaticns from foreign sources. 
Also there are not a few of our industries, which em- 
ploy many thousands of men and women and disburse 
a great many millions of dollars annually in wages, 
which are dependent upon foreign sources for their 
raw materials. No rubber, for instance, is produced 
in this country, but there are manifold uses of it 
among our people. Crude rubber to the value of 
something like a-hundred million dollars is imported 
annually. We produce 68 per cent of all the cotton 
grown in the world, and consume 37 per cent of it, but 
there are more plants for the manufacture of silk in 
this country than there are for the manufacture of 
cotton, and no raw silk is produced here. 


MAX AMS Closing Machines 


Made by the Pioneer Builders of Sanitary Can 
Making Machinery and used All Over the World. 


The use of AMS Closing 
Machines and AMSCAN 
Certified Sealing Fluid — 
The Golden Band-—is the 
best Tight Seam _ Insur- 
ance. 


The Max Ams Machine Co. 
101 Park Avenue 
New York 


BRANCHES: Chicago and London, England. 


AMS No. 128 Closing Machine 
1924 Model, Patented 
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THE WHEELING 
SANITARY CAN THE No. 100 MACHINE 


IS THE PERFECT CONTAINER 


WHEELING CORRUGATING CO., CAN DEPARTMENT 


Wheeling West Virginia 
NEW YORK OFFICE CHICAGO OFFICE INDIANAPOLIS OFFICE 
Room 1313-32 Broadway 1966 Conway Building Transportation Building 
DALLAS, TEX., OFFICE COLUMBUS, O., OFFICE 
517 Dallas County State Bank Bldg. Columbia Building 


a 


ale AUTOMATIC END CURLING MACHINES li 


This device performs the operation of curling flanged edges of 
sanitary type can ends, or any other work where itis necessary to 
curl. Its adjustability allows the chute to be set at any angle to 
convey the ends to curling wheels, making it adaptable for any Open 
Back Inclinable Press, The curling prevents nesting and is essential _ 
to automatic feeding in Compound Applying Machines and Double 
Seamers 

The curled edge acts as a retainer for sealing compound and facili- 
tates operation of seaming rolls. One set of hardened rings are 
included, extra rings furnished for additional sizes. Only the inside 
rings are changed, outside rings being provided with adjustment for 
variation in curl. The bearings are fitted with removable bronze 
bushings. All parts are interchangeable and readily removed for ad- 
ditional sizes. Two Curlers may be arranged behind our Double 
Die Automatic Presses. 


McDONALD MACHINE CO. 


lg Mfrs. of Automatic Presses, Can Making Machinery, Dies, etc. 
7600 South Racine Avenue Chicago, Illinois. 
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Suppose for a moment, merely for the sake of il- 
lustration, that some elemental catastrophe were to 
remove any of the countries producing materials not 
found in this country. A vast reorganization of our 
industry, our commerce and our life would be necessi- 
tated. But would our commerce and industry stop? 
Not at all. The reorganization would be made and we 
should go on with intensified energy in new directions. 
Does that not suggest the wisdom and the importance 
of taking steps now voluntarily in the same direction 
that such a disaster would compel us to take. There 
never was a time in the history of this country in 
which opportunities were greater for intensive study 
of neutral markets in the absorbing and fascinating 
work of developing new sources of supplies and new 
business in our products. 

The figure of our foreign commerce for this year 
indicates that there is already increased activity in 
non-European markets. Exports, particularly of man- 
ufactured articles, to Europe have been decreasing, 
but similar exports to other countries have been in- 
creasing. There are those who seem to think that 
this result is only temporary, and due to the diminu- 
ion of German trade following the occupation of the 
Ruhr. It may be, however, that there is an element 
of permanent development in it. Certainly it is the 
part of wisdom for us to strive to make it permanent. 


For we must keep it constantly in mind that con- 
ditions of daily life in this country impel us, whether 
we consciously will it so or not, to maintain a certain 
amount of foreign trade in order to keep our own 
people remuneratively occupied, and to supply them 
with the things they need and want. This compelling 


Other Originations: 

Rogers Improved Kidney Wax 
Rogers Green Admiral Peas, 
Rogers Winner Peas. 


straight. 
less even when ripe. 


the old reliable Late Refugee 1000-to-1, having 
a strong vine with small leaf and heavy foliage. 


Without exception the most popular and desir- 
able Greenpod variety for canner’s use. 
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impulse toward foreign trade will go on and intensify. 
It is as we are successful in our effort to make perma- 
nent advance in the newer markets, to which we have 
given our trade with Europe, that we shall gain last- 
ing improvement in our whole trade, with correspond- 
ing benefit to all our people. 


There are elements of difficulty in this program. 
Let us not forgett hat very often the overcoming uf 
difficulties lends zest to the effort. Some of these dif- 
ficulties are more tham a litle puzzling. We shail 
meet the competition of other trading nations-that feel 
as we do the necessity of expanding their trade. For 
the present, and as long as conditions of inflation cox- 
tinue, especially among the more active of the indus- 
trial nations, we suffer under the handicap of their 
lower productive costs. This is particularly true in 
Germany, where in the last few years.the chief indus- 
trial plants have paid off their bonds and mortgages 
in depreciated currency and are free from that import- 
ant element of overhead. Other nations may have 
different elements of advantage. Belgium and France 
have it to a lesser extent. The British, for instance. 
have more widespread systems of communication and 
more greatly ramified financial institutions with which 
to serve their international commerce. The develop- 
ment of such facilities should occupy part of our ef- 
fort. We have proved, in numerous lines, our effec- 
tiveness in organization of production. No doubt we 
can demonstrate a similar effectiveness in organiza- 
tion for distribution, and this is a phase of foreiga 
trade of paramount importance. Possession of ef- 


fective physical agencies of commerce is of the great- 
est value. 


Production is the first; others are trans- 


IGHT green, slender, round pod, 4 to 5 
inches in length and almost perfectly 


Tender, meaty, brittle and entirely string- 


In appearance and season very similar to 


Hardy and productive. 


Now booking contracts, future delivery, 
1924 crop. 


Rogers Bros. Seed Co. 
Chicago U.S. A. 
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THE 


excel Our Labels 
Desi are the Highes est Standard 


ro) f Artistiom for Commyereial Value. 
Ask for our Superior Line for your ne Grade. 


Stecher Lithographic ©. 
Rochester, N'Y. 


Profitable Advantages 


These are the outstanding advantages experienced by increasing numbers of 
canners the country over who use 


Sanitary 


Cleaner and Cleanser 


for all their plant cleaning work. 


They know by the feel and smell of their ieicieaien that it is sweetly and 
wholesomely clean. 
They know that it is thoroughly rinsed, free from even the cleaner itself. 
agate They know that the equipment is unharmed and consequently has a longer 
Indian in circle 
life of usefulness. 
They know also that their cleaning costs are on a profitable basis because 


of the protection Wyandotte Sanitary Cleaner and Cleanser insures to the qual- 
ity of their products. 


You can make their experience yours. 
Ask Your Supply Man. 


The J. B. Ford Co. Sole Mnirs. Wyandotte, Michigan. 
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portation, communication and finance. 
cient American organization in all. 


We need effi- 
This is particu- 


jarly true of our merchant marine, with which highly 


important agency we are also encountering difficulties 
of our own production that are making it well nigh 
impossible at present to continue operations without 
large losses. It is now more than three years since 
the Congress enacted a law which declared it to be 
the policy of the United States to do everything nec- 
essary to maintain a merchant fleet under private 
ownership and in private operation. That law laid 
down a course of procedure for the United States 
Shipping Board and prescribed a rule of conduct for 
the Board in its execution. The clear purpose of the 
Act was to bring about the transfer of the govern- 
ment-owned war-built fleet to private ownership. Some 
progress has been made along that course, and as long 
ago as last April there were almost six million tons of 
ocean-going vessels under private American owner- 
ship, within a million two hundred thousand tons as 
much as was then owned by the Government. 


The proportion of American commerce borne in 
American vessels, however, has been going down as 
the proportion of privately-owned vessels has been 
going up. And this has occurred during a period in 
which the Shipping Board has been making active ef- 
forts to obtain cargo for American ships. These ef- 
forts of the Board to secure cargo have had an effect 
which obviously’ forced privately-owned American 
ships out of operation. This has been done by a pro- 
cess of rate cutting, in order to get business, 
which, while it has not forced foreign com- 
petitors to lay up their ships, has made the 
business unremunerative and has compelled the with- 
drawal of privately-owned American vessels in over- 
seas trade. It would seem that there should be some 
relation between the freight rate and the value of the 
commodities carried that would not necessitate an ac- 
tual loss for the carriers. 


Of course, the producers desire and enjoy low 
ocean freight rates. Not only the producers of cotton 
demand them, but those producing other agricultural 
and industrial products. If there is, however, to Fe 
permanence in production and continuity in ocean- 
borne commerce, there must also be some profit; and 
a system which compels American ship owners to op- 
erate at a loss is not conducive to the upbuilding of 
an American merchant marine so necessary to the in- 
terests of this country. 


German advance in shipping has kept pace pretty 
much with the procedure to which I have referred al- 
ready by which German industry has written off its 
most important element of overhead and improved its 
capacity to compete with the product of other nations. 
The advanage of the depreciated mark has been used 
by German shipbuilding and operating interests, with 
the result that the recovery of the German merchant 
fleet is the outstanding fact in the shipping situation 
of the world. It is only five years since the signing of 
the armistice, as a result of which Germany was de- 
prived of practically all her merchant marine. Today 
she has at least three-fifths as large a fleet of mer- 
chant vessels as she had before the war, and her pres- 
ent progress, although not as rapid as it was before 
the mark had reached the vanishing point, is still con- 
tinuing. 
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These are but a few of the phases of foreign 
trade that call for sound and careful thought, and for 
the judgment of men of training and experience. 
Never has it been more important to the success of 
our commerce that we should have the benefit of sound 
training among its active men. We are entering a 
period which will see, I hope, a more determined effort 
than ever to establish ourselves and expand our trade 
in markets to which we have not heretofore given the 
attention they deserve. It is of high value in such 
efforts to have the services of men who have not only 
received the grounding in fundamentals of a careful 
course in foreign trade in an effective educational in- 
stitution, but have had instilled into them, as one re- 
sult of such a course, a readiness to live abroad and to 
devote themselves, as a career, to this interesting 
business. There are educational institutions in this 
country which are devoting much time and care to this 
training of young men for the foreign service both of 
the government and of private business. Business 
can help these institutions, and benefit itself, by find- 
ing or making places for their graduates. 

Finally, the attention we have been giving to the 
troubles of Europe is reflected, naturally, in much of 
what we hear and read, until it seems, sometimes. that 
we are a little in danger of taking our tone from the 
obvious troubles of that distracted part of the world 
and allowing the more hopeful situat‘on of our own 
and other countries to pass unnoticed. There is dis- 
tinct improvement, as well as encouragement, here and 
elsewhere; even if the difficulties of Europe do not 
promise immediate, or even proximate,, settlement. 
Canada’s prosperity lies with ours. South and Cen- 
tral America are on the mend. Conditions are better 
in Australasia and South Africa. The Far East, 
India, the Dutch East Indies, Japan and even China 
are much better than they might have been; and 
finally, in the United States there is reason to expect a 


constantly improving situation in the nation’s busi- 
ness. 


JOINT REPORT OF CONFERENCE COMMITTEE 


Conference Committee Makes Report at Seventeenth 
Annual Convention of National Canners’ Asso- 
ciation in Buffalo, N. Y., January 22. 


The Conference Committees representing the Na- 
tional Wholesale Grocers’ Association, the American 
Wholesale Grocers’ Association and the Conference 
Committee of the National Canners’ Association. 


APPROVE AS A PRINCIPLE the canners’ ware- 
house plan as applied to wholesale warehouse stocks 


only, as far as permissible under Federal, State and 
municipal food laws. 


APPROVE AS A PRINCIPLE for the purpose of 
the wholesale grocer crediting the retailer for spoils 
which must be destroyed when and where found, that 
the wholesale grocer is to receive from the canner an 
allowance mutually agreed upon between wholesale 
grocer and canner at the time of purchase, or in the 
alternative, the adjustment of such losses to be left 
to the contracting parties. 


APPROVE August ist following year of purchase 
as the expiration of the guarantee period of sales for 
delivery from future pack, and the period of six months 
on spot sales, for both the wholesale and retail stocks. 
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PRAGUE-SELLS and Peerless Canning Machin- 
ery will be the staunchest—the most efficient, 
durable and dependable that fine materials, 

experienced workmanship and sincere purpose can 
make them. 


Every machine bearing our name will be backed by an 
unequivocal guarantee of complete satisfaction—or 
money refunded. 


Field service—unstinted and gladly rendered will be 
constantly available to the users of our equipment— 
with a corps of experts at their command to aid in the 
solution of any problems that may arise. 


The prices of our machines will be kept preeminently 
fair at all times by adjustment to conform with labor 
and material costs. 


Our prices will be standard—one unvarying price to 
all. You purchase our machines with the satisfying 
knowledge that your investment is precisely the same 


as that of each and every other purchaser—no higher 
or no lower. 


This is the platform upon which Sprague-Sells 
and Peerless Canning Machinery is offered. 
We believe it will win the instant and sincere 
commendation of everyone intimately associated 
with the Canning Industry. 


From our two plants, at Buffalo and Hoopeston, 
we can supply practically every item of canning 
equipment. 

Write us today for quotations on any equip- 
ment you may need, addressing your inquiry to: 


Sprague- Sells Corporation 
General Sales Office : 
500 N. Dearborn Street, - Chicago, Ill. 


FACTORIES : 


Sprague-Sells Corporation 
Peerless Husker Co.. Inc. Successors to 
Buffalo, N. Y. Sprague Canning-Machinery Co. 
Hoopeston, III. 


CANNING MACHINERY 
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HOPE BEYOND THE GRAVE They tell me of the sacrifice 
] 
Dedicated to the Memory of William C. Leitsch 
By Ex-President James A. Anderson A dying world to save. 
Then how can we e’er doubt His love 
I cannot think of those who’ve gone Or His supernal power 
As being far away To render right what now seems wrong 
From us who learned to love them so In this dark and trying hour? 


And prayed for them to stay. 


They sometimes seem so very near 
That Heaven seems nearer, too, 


And oh, how sweet this mortal life 
When we can understand 
That when our work is made complete 


And all the world seems brighter, He’ll take us by the hand. 
And life seems fresh and new. 
And lead us to that heavenly home, 
The clouds of darkness roll away To where our loved ones dwell; 
And sunshine enters in And we shall meet them face to face— 
To give me strength and courage Oh, how our hearts will swell! 
Life’s battles here to win. hi ‘ 
. With love and praise and gratitude 
I seem to hear them speak to me ’ 
And tell me not to long 
_ For them to come to earth again “Thro il 
And mingle with the throng 
Where pain and sorrow and distress The veil of tears will then be drawn 
Are given, that we may be And we shall find the key 
Loving, kind and merciful— To God’s redeeming, sacred love 
The emblems of Deity. And all His mystery. 
They seem to tell me not to grieve, Then let us put our trust in Him 
But rather to happy be; And always faithful be 
A worthy, living monument To Him who gave His life for us 
To their sweet memory. And guides our destiny. 


ONE BLOCK AHEAD 
OF THE PROCESSION 


This No. 46 Thread Rolling Machine is worthy 
of a place in the “CAMERON FAMILY.” 


One user writes: “I find it a great 
advantage to be able to remove the 
automatic feed when I have oda- 
shaped articles to be threaded.’’ 


We make every machine for “can-making.”’ 


@ @ ¢ => 


CAMERON CAN MACHINERY CO. 


240 North Ashland Avenue CHICAGO, U. S. A. 


& 
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Company 


Baltimore, Maryland 


Canning Machinery 


Nested Graders Pulp Machines 
Collossus Graders Pulp Finishers 


IMPROVED STEEL PROCESS KETTLE | AeD 


Conceded to be the best; hundreds in used. Double 
them twenty high 

in the warehouse without 
fear of collapse or crush--sub- 
ject them to rough handling 
and heavy falls—put them to 
every sort of test and they will 
prove themselves the safest 
and soundest canned-goods 
boxes you have ever packed 
and Shipped. And they cost 
much less to buy and use. 

Write for FREE CANNERS’ 


BOOKLET and let us quote 
you prices on these better boxes 


The Hinde & Dauch Paper Co. 
Member Canning Machinery & Supplies Assn. 
800 Water Street Sandusky, Ohio 


CANADIAN ADDRESS; 
Toronto, King Street Subway and Hanna Avenu 


ZASTROW 
MACHINE CO. 
INC. 


1404-1410 
THAMES STREET 
BALTIMORE - MD.@ 


SUCCESSORS TO 


GEO. W. ZASTROW 
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And when our mission is complete, 
And the victory we’ve won, 

May we receive the welcome word: 
“Enter thou: well done.” 


This great reward thus given us, 
In knowledge we will grow; 

And all the mysteries we will solve 
In Heaven and earth below. 


And when that knowledge we have gained 
So we can understand 

The work of all the universe 
By that omnipotent hand. 


And when we’ve learned to recognize 
The great eternal plan 

That God is just and merciful 
To every mortal man. 


We'll then be worthy of the crown; 
The glorious truth unfurled, 

Will make us like our Master, 
And Saviour of the world. 


And we'll receive our just reward 
The Great Redeemer planned ; 

When we shall know as we are known, 
Oh, then we’ll understand! 


NO MOTHER TO GUIDE IT 


Jones—Say. waiter, is this an incubator chicken ? 

Waiter—I don’t know, sir; why? 

Jones—Any chicken that has had a mother could never get 
as tough as this one.—Sun Dial. 
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N. C. A. OFFICERS ELECTED AT BUFFALO 


The National Canners’ Association elected the fol- 


lowing officers and new directors: 
President—Royal F. Clark, Beaver Dam, Wis. 


First Vice-President—Robert M. Barthold, San 


Francisco. 


Second Vice-President—E. F. Trego, Hoopeston, IIl. 


Secretary—Frank E. Gorrell, Washington, D. C. 
DIRECTORS 

G. R. Garretson, Chicago, Ill. 

John L. Baxter, Brunswick, Me. 

George E. Diament, Cedarville, N. J. 

Lawrence A. Judd, Honolulu, T. H. 

Frank Van Camp, Los Angeles, Calif. 

Frank Warren, Portland, Ore. 

Richard Gilliam, Montvale, Va. 

Clarence Turmail, Vallonia, Ind. 

Harry P. Strasbaugh, Aberdeen, Md. 

William A. Miskimen, Hoopeston, IIl. 

J. Neuman Numsen, Baltimore, Md. 

Henry B. Bird, Winslow Mills, Me. 

L. 8S. Brotherton, Bozeman, Mont. 

R. F. Clark, Beaver Dam, Wis. 

F. A. Harding, Boston, Mass. 

Roy W. Hemingway, Syracuse, N. Y. 

H. H. Hankins, Bridgeton, N. J. 

W. F. Rudiger, Ogden, Utah. 


Viner FEEDER with Distributer 


On Every Viner is Economy 


OVER 1500 IN USE 


FRANK HAMACHECK, 


Patented in U.8. 
Canada and France 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamacheck Ideal Viner Feeders with distributor are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
feeder, are so large that it is not unusual to hear pea 
packers say that Ideal Viner Feeders more than save 
their cost each seagon. 


Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 
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BERLIN QUALITY 


Over 3000 Canning Machines In Successful Operation 


CANNING MACHINERY 


— for the — 


Pea Canner 
Corn Canner 
Tomato Canner 


Fruit Canner 
Milk Canner 
Meat Canner 


BERLIN CANNING MACHINERY WORKS 
BERLIN, WIS. 


Beatty-Archer Company, Inc. 


CANNED FQOD BROKERS 
Houston 
Wire us your offerings. 


50 Years ot Service to Canners. 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 
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Patent Pending 


The New KYLER BOXER. 


A machine, simple in construction, positive in action, which takes the cans 
from the Labeler — or Automatic Cooker — as fast as they come and 
places them in the cases without injuring the cans or Labels. Sturdily 
built to last a lifetime; all metal — operates either by foot or hand — both 
furnished with all machines — always on the job. 


PERRYMAN, MD., December 7, 1923 


We just want to write "you in regards to the splendid success we had with your 
boxing machine this'year. It cased three thousand cases per day for us for forty- 
two days. I do not think welost a minute's time with itiduring the entire season. 
I would say it was one hundred percent perfect. 

Yours truly, F. O. Mitchell & Bro. 


Manufactured and Sold by 


Westminster Machine Works 
Westminster, Md. 


: 


WARNER HAS ANOTHER GOOD YEAR 


ARNER Inter-Insurance Bureau, which now 

writes upward of $88,000,000 of cannery insur- 

ance, reports another good year, showing a sav- 
ing to its subscribers of $493,252.78 for the year 1923. 
During the 16 years that this Exchange has operated 
it has saved its patrons a total of $3,112,010.42, or an 
average saving of $6.58 per thousand insurance car- 
ried. In their report for the year, Lansing B. Warner, 
Inc., attorney for the Exchange, said: 

“In 1923 we wrote a much larger volume of insurance than 
in any previous year, and the saving, which amounted to $493,- 
252.78, is the largest aggregate saving for any year. We have 
greatly increased our capacity and facilities, which should result 
in the writing of a much larger volume of insurance in the future, 
and in still further betterment of our service. 


“Every effort is being made on our part to perfect our or- 
ganization, and we are striving each year to render better service. 
We are aiming to perfect a service which will provide canners 
with the most advanced form of coverage, the safest and most 
dependable protection, and the most economical insurance. 

“Your Advisory Committee has faithfully attended our meet- 
ings, and has given much time and careful thought to looking 
after your interests, and this without compensation, and we wish 
to express to it our thanks and appreciation for its efforts and 
counsel.” 


CANNED REINDEER NEXT ? 


HERE are so many reindeer wandering over the 
Kamtchatka Peninsula serving no particular pur- 
pose to mankind that Consul G. C. Hanson, Har- 
bin, China, informs the Department of Commerce of 
their availability for canning. Reindeer steak is a 
stable food of the Northlanders and a delight to the 
epicures of warmer climates, and there is every reason 
to believe that canned roast reindeer would be an ac- 
ceptable item in the American housewife’s panrty. 
According to statistical reports of Russian officials, it 
would be an easy matter to acquire 15,000 animals 
yearly from a single native belonging to the Koryaki 
tribe. The natives do not sell reindeer for money, 
because this is forbidden by their religious beliefs, but 
they very willingly exchange the animals for merchan- 
dise and provisions. It is believed that reindeer meat 
may also be exported by the refrigerating process. 


NEW ORGANIZATION FORMED OF CANNERS’ 
SECRETARIES 


T the recent Convention of the National Canners’ 
Association a new organization was formed of 
secretaries of State canners’ associations. 


Officers were elected for the coming year as fol- 
lows: President, W. E. Nicholoy, of the Wisconsin 
Pea Packers’ Association; Vice-President, John P. 
Street, of the Association of New York Canners, and 
Secretary-Treasurer, C. L. Austin, of ‘the Iowa- 
Nebraska Canners’ Association. 


The Board of Directors is composed of the above 
three officers, E. M. Burns, of the Northwest Canners’ 
Association, and James F. Barker, of the Utah Canners’ 
Association. 


TAXI! 
Drip—Let’s walk around the corner and get a drink. 
Let’s run.—Jester. 


Drap—Hell, no. 
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A New Stirring Device 


HE photograph shown below is fairly descriptive 

of a very ingenious and entirely new method of 

mixing liquids by a portable machine which can 
be clamped to any convenient tub or tank from twenty 
gallons up to one thousand in capacity. 

This new method of utilizing “push-pull” propel- 
lers represents the latest scientific and most efficient 


means for the complete and rapid intermixing of 
liquids. 


On the motor-driven shaft are attached two pro- 
pellers so positioned and pitched that the lower blade 
throws the liquid upward to meet the stream of liquid 
which the upper throws downward. This causes a 
complete intermixing of the liquid mass without the 
danger of splashing or spilling, as the streams are 
brought together beneath the surface of the liquid. 

It is to be noted that all moving parts with the 
exception of the shaft are outside the liquid, and that 
an extremely small surface of the metal is exposed to 
the action of the liquid being mixed. 

Any concern that is now mixing any kind of 
liquid, thick or thin. by hand methods or the old-fash- 
ioned type mixers, will find that the new Hy-Speed 
Mixer, with “push-ball” propellers, will pay for itself 
in a very short time and insure a much better article. 

It is stated by the manufacturer of this device 
that one concern formerly required a man’s time for 
three days to make up a heavy thick liquid, at a cost of 
$15.00 for labor, which is now being mixed by a Hy- 
Speed Mixer in three hours at a cost of 15 cents for 
electricity. This is just one example of the great 
value of a scientifically designed machine over the con- 
ventional hand methods which have been in vogue for 
so many years. 

If any of our readers believe that the above de- 
scribed device, which is sold in sizes varying from 
$37.50 to $110.00 each, can be used to advantage in 
any of their plants, just drop them a line and a com- 
plete circular describing this new, interesting article 
will be sent. The Alsop Engineering Co., 157 Water 
street, New York city, is making it. 
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ANGSEN 


PRODUCTS 
SATISFY 


Copper Steam Jacket Kettles 
Kern Lightening Finishers 
Indiana Pulpers 

Kook More Koils 

Washers and Sorting Tables 


Cypress and Glass Lined Tanks 


130 E. Georgia St., INDIANAPOLIS, IND. 


THE CANNING TRADE 


A SAVING IN COST 


$3,112,010.42 


has been returned over a period of 
sixteen years, to the Canners who 
have been carrying their fire insur- 
ance with 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


For information, write 


LANSING B. WARNER, Inc. 


155 E. Superior St., 
CHICAGO, ILLINOIS 


Officially endorsed by National Canners Association 


“Ghe) NEW KNAPP LABELING MACHINE 


The basic principles—the essential 
component parts of the New Knapp are 
the same as those used on the present 
machine. 


The new features are the results of a 
quarter of a century experience growing 
out of suggestions offered by our many 
users, after consultation and careful de- 
velopment by our designers. 


1. All metal frame -- enameled in gray 

2. Increased capacity of labels 

3. Asimple fool proof motor drive adjusted 
automatically with carrier 

4. Adjustments for sizes by simply turning 
hand wheel. 

5. All adjustment made and controlled from 
operators side of machine. 


ERED H.KNAPP COMPANY 


LABELING, WRAPPING and BOXING MACHINES 


GENERAL OFFICES 
YONKERS. NEW YORK 


CHICAGO OFFICE — 53 West Jackson Blvd. 


PACIFIC COAST REPRESENTATIVES; 
Anderson Barngrover Mfg, Co, 
104 Pine St.. San Francisco. 


UTAH REPRESENTATIVE: 
Cannon Supply Company 
420 Vermont Bldg Salt Lake City 
CANADIAN REPRESENTATIVES : 


Brown Boggs Company, Ltd. 
Hamilton, Ont. Canada. 


Knapp Euipment can also be secured through 


Sprague Canning Machinery Co. A. K. Robins & Company, 
Chicago, Ill. Baltimore, Md. 


‘ 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. . 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE— 
1—16-foot Monitor Steel Frame Blancher. 
1—Style X Monitor Washer. 
1—Monitor Pea Picking Table. 
1—Elgin No 375 Type Plunger Filler with tartaric acid- 
ing attachment and roller capper. 
1— Wonder Continuous Cooker, Style F. 
1—Burt Labeling Machine for No. 3 cans. 
1—No. 1 Monitor Scalder. 
5—40x72 Retorts. 
1—35 H. P. Buckeye Horizontal Engine. 
Canning Machinery Exchange, Marine Bank Bldg., Balti- 
more, Md. 


FOR SALE—Following second hand parts. 
1000 feet 1 in. black pipe 
50 feet lin. Return Bends 
250 feet 214 in. Angle Iron 
275 pieces | by % Strap Iron Length 3 ft. 8 in. 
200 feet Chain No. 67 Plain Links 
100 feet chain No. 67 Drag Links 
10 Spreckets 9 in. 
6 Pieces ~hafting 4 to 5 feet lengths 
1 Worm Drive 
1 Cyclone Copper lined Pulp Machine. 
1 No 10 Ayars Tomato Filler 
1 Peerless Syruper for 2, 3 and 10 : 
John H. Dulany & Son, Fruitand, 1Md. 


FOR SALE— 
1 Pre Heater and Dryer for 5 gallon carboys, 30 ft. long, 
(Manufactured by U. S. Bottlers Mchy. Co. ) 
2 Pre Heaters and Dryers for bottles - manufactured by U. S. Bot- 
tlers Mchy. Co. 
2 Elgin No. 375 Model B Plunger Type jar fillers. 
2 Washing machines for jars and bottles - manufactured by Karl 
Keifer Co. 
1 Bottle washer for outside bottles - manufactured by U. &. Bot- 
tlers Mch. Co. 
1 Ermold Labeler equipped with motor - manufactured by Edw. 
Ermold Co. 
2 Conveyors for bottles. 
World Labelers. 
1 Kern finsher with copper 
brushes. 
1 Fruit press, vertical type, 4 rod hydraulic - manufactured by 
Hydraulic Press Co. 
Copper jacketed kettles - 75 gallons capacity. 
Copper jacketed kettle approximately 250 gallons capacity. 
Copper jacketed kettle - 150 gallons capacity. 
Grape stemmer and grinding machine - manufactured by Klotz 
Machine Co. 
Perforator manufactured by Cummings Perforator Co, 
Huatley Cherry Pitters No. 1 Monitor - manufactured by 
Huntley Mfg. Co. 


storage tank, extra screens and 


woe 


2 Toiedo Springless Sca'es. } 


Foxboro Indicating and recording thermometers. 
1 Lot dpproximately 30, No.3 steam traps - manufactured by V. D. 
Anderson Co. 
1 Lot approximately 2400 Ibs. copper pipe -3 in., 2 in. and 4 in. 
in size. 
Address Box A-1142 care of The Canning Trade. 


FOR SALE—1 Lye Peach Peeling Machine in first class con- 
dition- 1 10H. P. Horizontal Engine -2 Steel Closed Retorts, 
28 x 48, holding 2 baskets to the retort- 18 Retort Crates made of 
extra heavy steel. This equipment is practically as good as new and 
has been used very little. Price very reasonable. 

Address Box A-1139 care of The Canning Trade. 


FOR SALE—New and Practically new canning ma- 
chinery at bargain prices. Write for list. 
A. K. Robins & Co., Baltimore, Md. 


FOR SALE CHEAP—One National Peeling Machine, 
new, never set up. 


West Dover Farmer Packers, Dover, Delaware. 


FOR SALE—2 Sprague All purpose Pea blanchers, 
4 Hamachek Ideal Viner Feeders, 
1 Ayars 12 pocket Rotary Pea & Bean filler, 
1 Squirl cage feeder for Scotts rotary pea grader 
1 Knapp Labeling machine. 
All in good condition. Prices on application. 
Address Gaston Canning Co., Gaston Ind. 


FOR SALE—NEW: Wright Hand Pack filling Ma- 
chines for Tomatoes and other products. Catalogue and 
prices on application. Manufactured by Frank M. Wright, 
512 Second Ave., Olean, N. Y. 


FOR SALE—One Clipper Cleaner, No. 39, used only 
part of one season. 


Address Milton Canning Co., Milton, Del. 


For Sale Seed 


FOR SALE—200 bushels Rogers Winner Seed Peas. 
Very finest quality, 1923 grown by Rogers Bros. 
application. 


Price on 
Lock Drawer A. Bridgeville, Del. 


FOR SALE—1000 bu. Alaska pea seed, Western grown, 
Seedsman’s stock, 14 cents per lb. 1000 bu. Rogers Win- 
ners 15 cents per lb. 

Apply Box A-1133 care of The Canning Trade. 


FOR SALE—We have a small surplus of Golden Bantam, 
Large Late Crosby, Improved Hickok men and Evergreen Sweet 
Corn all grown here by ourselves for seed purposes, from selected 
stock seed which was carefully tested for disease and vitality by 
the ragdoll testing system which eliminates disease und unfertile 
barren stalks. Wehave been growing and improving this corn for 
a number of years under the above system. This work has been 
done by our Mr. Skinner with the assistance of Dr. Woodbury and 
the Department of Agriculture. We are offering this and will be 
pleased to receive your inquiry. 

W. R. Roach & Company, Grand Rapids, Michigan 


February 4, 1924 


FORSALE—2500 bushels Guaranteed Alaska Pea Seed, 
grown by well known seed growers. Price and particulars 
on application to 


Box A-1132 care of The Canning Trade 


FOR SALE—800 bushels Alaska Pea Seed 
500 bushels Green Admiral Pea Seed. 
Grown by E. B. Clark Seed Co., Crop of 1923. High 
Germination Test. For Price address: 
Box A-1141 care of The Canning Trade. 


FOR SALE—We have a surplus of quality Sweet Corn Seed of 
our own growing. All tips and butts removed and shelled by hand 
to eliminate undesirable seed. We offer: 


20 cents per lb. 
Narrow Grain Evergreen............ 
Old 


All F. O. B. our factory — bags free. 
Bloomington Canning Company, B!oomington, Illinois. 


THE CANNING TRADE 


CANNING FACTORY FOR SALE—We are offering a high- 
class, going and fully equipped Corn and Pea Canning Factory for 
sale, with a high-class Tomato Branch Plant. Will sell one, both, 
or either. Located in Central Ohio, in fine Agricultural territoy, in 
a good city with very best shipping facilities. A going business, with 
a first-class reputation. 1924 season’s crops are practically arrang- 
ed for. 

These plants are in the center of population, with not a case of 
canned foods in their warehouses to sell. Good, going, money-mak- 
ing institutions at a real bargain. Terms will be made right. 

Will furnish complete description upon request. Here is a 
chance to step in at just the right time when the business is on the 
move. 


Telegraph or address T. E. Dye & Sons, Urbana, Ohio. 


WANTED—A good triple Succotash account. 
A good Shoe Peg Corn account. 
A good Cream Corn account. 
Taylor & Sledd, Inc., Mdse. Brokers. 
Richmond, Va. 


Machinery— Wanted 


WANTED—Complete line of canning machinery for 
Peas, Corn and Tomatoes - must be in first class shape. 
Address Box A-1104 care of The Canning Trade. 


WANTED—Pineapple Grater; state make, single or 
double. Must be in good condition. 
Address Box A-1130 care of The Canning Trade. 


WANTED—One Wonder or Anderson & Barngrover 
Cooker for No. 10 cans. 


Address Box A-1136 care of The Canning Trade. 


For Sale—Factories 


CANNING PLANT FOR SALE—The undersigned is the owner 
of the canning factory formerly owned by the Wee Can Packing 
Company in the Town of Irondequoit near Rochester, N. Y. The 
factory is fully equipped for corn, tomatoes, apples, cherries and all 
local fruit. 

A complete description will be furnished on request. 
and terms will be made satisfactory. 

Glenn L. Buck, Postoftice Box 549, Rochester, N. Y. 


The price 


FOR SALE-—TIf you are interested in buying a Canning 
Plant in the heart of the Tri-State territory to can fruits and 
vegetables in large volume, with all modern equipment, 
fine transportation facilities, large acreage obtainable, and 
reasonable terms, address: 


Box A-1140 in care of The Canning Trade. 


For Sale—Miscellaneous. 


FOR SALE—Make your own electricity by steam 
power and operate your lights and electric motors. At 
sacrifice—must be moved immediately: Steam Engine 
Electric Generating Sets of 40, 35, 15, 10, 744 and 4 
kilowatt capacity; anyone who has steam can make 
electricity by these sets. Also have several Electric 
Motors available. Standard Electric Machinery Co., 
7 E. Hill St., Baltimore, Md. 


EMPLOYMENT EXCHANGE 
HELP WANTED. 


WANTED—Chemist for Western New York factory, one fami- 
lar with the manufacture of catsup, jams, jellies etc. 
Give full particulars as to experience and salary in first letter. 
Address Box B-1143 care of The Canning Trade. 


WANTED—A well known wholesale canned foods jobbing house 
requires the services of a well experienced sales and advertising 


manager. Address giving full experience. Box B-11144 care of 
The Canning Trade. 


SITUATIONS WANTED 


WANTED—Position as Production Manager. Fifteen years ex- 
perience in the Canning and Preserving business, several years ex- 
perience in the New York City market. Pure Jams, Jellies and 
Butters. Would like to make connection. 

S. R. Shelmer, 478 4th. St., Brooklyn, N. Y. 


POSITION WANTED-—Strictly high grade superintendent with 
years of unusual varied experience in largest New York fruit and 
vegetable plants from farm to sales would consider opening for 
January first where real opportunity exists and where ability, energy 
and character coupled with quality and quantity producing will be 
appreciated. Excellent past record. At present holding responsible 
position. 


Address Box B-1113 care of The Canning Trade. 


Sitnation Wanted as Superintendent or General Foreman in 
factory manufacturing cans for own use or the trade. Twelve years 
experience in charge of can manufacturing and machine shops Cap- 
able of taking entire charge of can manufacturing. Best of refer- 
ence given. American. Married. 


Address Box B-1120 care of The Canning Trade. 


Production man and chemist, age 32. experienced in Tomato 
products, Soups, Pork and Beans, Marmalades, Jellies desires per- 
manent connection with progressive packer 


Address Box B-1112 care of The Canning Trade 


WANTED—To» connect with a canned food or merchandise 
brokerage organization in the East as sales manager or branch office 
manager on commission basis. Thoroughly understand the canned 
food and dried fruit business. also general merchandise brokerage 
business. Understand handling principals, wholesale grocers. gen- 
eral and specialty salesmen. Desire permanent connection and will 
appreciate full particulars. 


Address Box B-1121 care of The Canning Trade. 
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Chief Technologist with one of the Jargest concerns in the 
U. S. would like change of location. Highly trained and experienced 
in the bacteriology and chemistry of food and dairy products. Can 
associate technical training with commercial manufacture. Corres- 
pondence strictly confidentia). 
Address Box B-1122 care of The Canning Trade. 


POSITION WANTED—Production man and Chemist age 36 
experienced in Mincemeat, Plum Pudding, Calf’s Foot Jelly, Mar- 
malade, Jams and Jellies desires permanent connection with pro- 
gressive packers. 


Address Box B-1126 care of The Canning Trade. 


WANTED—By Superintendent Precessor. Now open for po- 
sition;25 years experience packing Peas, String Beans, Tomatoes, 
Evergreen, Crosby, Shoepeg and Golden Bantam Corn, all kinds of 
Berries, Cherries, Peaches, Apples and Apple Sauce, also Kidney 
and Lima Beans. [If interested, ‘ 

Address Box B-1135 care of The Canning Trade. 


Experienced Pickler desires position. 1s fully acquainted with 
the manufacturing of Dills, Sweets and Sours in bulk, glass and cans. 
Has many years of experience and is able to take charge of plant 
Address Box B-1138 care of The Canning Trade. 


Canners Write or ’phone us—Plaza 3464-3463. Your offerings 


Howard E. Jones & Company 


406 Water Street, Cor. Custom House Avenue 
Brokers CANNED FOODS 


BALTIMORE, MARYLAND 


GREEN PEA VINERS 


Viner Feeders 
Under Carrier Separators 


“Ask the men who use them.” 


CHISHOLM-SCOTT CO., 
387 E. Broad St., Columbus, Ohio. 
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——_lAN PRICES—— 


American Can Company 


Continental Can Company, Inc. 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


American 


Ca 
New any 


Paws you acopy? A letter addressed to 
Room 1358, 120 Broadway, New York 
City, will bring one to you promptly. 


will quote prices on Cans upon 


application. 


Sta 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many canners get 
higher prices for their goods; some few may take less for a personal reason, but these prices represent the 
general market at this date. 

Baltimore figures corrected by these Brokers: (}{) Thos. J. Meehan & Co. (7+) Jos. Zoller & Co., Inc. (8) A. E. Kidwell & Co. 


(*) Iloward E. Jones & Co. New York prices corrected by our special Correspondent. 
Canned Vegetables VEGETABLE CANNED FRUITS—Continued 
tandard, No 10..... supseperears* 4 PEARSt 
ASPARAGUS*— (California) California, No. 214, f.o.b. Balto. N.Y. 
White Mammoth, N ind Out 4.40 {F. O. B. Factory ‘basis. 
mmoth, Pee! oe esee 
Green Mammoth, No, 2% 3.90 SUCCOTASHt 1.00 1.15 
Wane, Pooled” N No. Green Beans, Green Limas...... 1,50 {1.40 in Syrup. 
Green, Large, No. With Dry Beans, No. 2..... Extra Standards, No. 3, in 1.60 
White, Small, No. 2%........ No. 3 Cul 
Green, Small o 2 SWEET POTATOESt ahama Grated, Extra, No. 2.. 
Tips, White, Square, No. 2%.....- , F. 0. B. County Bahama Sliced, Ex. sta. No. 2. Out 
Tips, White, Round, No. 2%...... Standard, No. 2, f. o. b. county... 1.05 {1.40 Hawait Std, = * Out 
= Green, Square, No. 2%..... ee Standard, No 8, f.o.b. Baltimore... 1.30 1.10 Hawaii Sliced. Stan No. ii 
Tips, Green, Round. Standard, No. 8, f.0.b. County..... (1:26 Hawaii “dE dard, No 2%.. 
BAKED BEANSt Standard, No. 9, f.o.b.. Hawaii Sliced: No 
TOMATOESt Out Out 
1.40 ersey, NO. , f.0.b. Factory...... u East Pie, 
fo No. ris | Standard, No. 10,0, Baltmore:: 5.25 | Eastern Pe 
» INO, uunty.... 4. 
BEANSt Sanitary 3s, 5% cans Out ico, No “eee 
dard Green, cece ersey, No. 3, unty...... fut UMS 
Ex, Standard No. 3, f.o.b. Calto... Out .... Water, No: 
String, Standard Cut White, Standard, No, f.o.b. Baltimore.. 1.40 1.50 Syrup, No. 2....... 
Stringless, Standard, Standard, No. f.o.b. County.... 1.35 1.45 10... 
Stringless, Standard, Seconds, No. Baltimore... Black, Water, No. 
White Wax, Standard, Standard 2s, Baltimore...... 95 1.35 Syrup, No. 1..... ds 
White Wax, Standard, No. 10...... -..- 44.00 Standard, No. 2, f.o.b, County..... -92%6 1.00 ed, Syrup, No. rig 


Limes. ed, No. Standard 1s, f.o.b. Baltimore..... - Red, W 
Red Kidney, Standard, No. 2......  .90 1.90 Standard 1s, f.o.b. County......... .65 .70 Rel Syrup, 
BEETSt yrup. No. 2 
TOMATO PULPt ; Water, N 
Large, Whole, No. 2 Out Standard, No. 2..... Baten STRAWBER 
CORNt re F Extra, Preserved, No. 2.. 
Std. Evergreen, No. 2, f.o.b. Balto. 1.20 1.10 ned F its 
Std. Evergreen, No. 2, f.o.b. Co.... 1.20 1.05 No. 1.. 
Std. Shoepeg, No. 2. Go...» Maine, No, 10... 4.00 4.25 Standaed 1 
td Shoepeg, f.o.b. Balto... 1. ichigan, No. 
Ex. Std, tob Co. 1.40 1.25 New York, No. 4.50 Standard, Water, No. 10.. 
Fancy Shoepeg, f. 0. b. factory. 1.50 1.40 Maryland, No. 38, f.o.b. Baltimore... 1.35 Out 
Std. Crushed, No. 2, Baltimore. .. Pennayivania, No, 10, t.o.b, Balto. . Out 
Ex. Std. Crushed, No 1.00 1.00 APR.COTS 4 Standard, No. 2............ eacsa's, ee 
Ex. Std. Crushed, No. 2, f.o.b. Bal. 1.05 .... 
Extra, No. £0.b. Gounty........ Out California Choice, No. 2%4........ 2.75 2.65 Pinta. 
Extra Stand stern, 1.35 BLACKBERRIESS Flats, % Ib, case 4 
HOMINYt¢ Standard, No. 
Standard, Split, No. 1.85 Standard, No. 
Standard, Split, No. 123.25 3.00 Standard. No. 
MIXED VEGETABLES FOR SOUPt BI UEBERRIES. Standards, 
No. SALMON®* 
OKRA AND TOMATOES{ CHERRIES3 Red Alaska, Tall, No 1..... 
Standard, No. 8............- Out Seconds, White, No. 2......... ... Out Cohoe. Tall, 
PEASi— Standard, Red, Water, No.2... ... .... Gut Cohoe, Fiat Ne. 
tandard, ite, Syrup, No. 2..... .... ohoe, ila 
: Sour Pitted Red 10s. olumbia, Flat, No. 1. 
o.b. Baltimore. - 1.40 1.30 GOOSEBERRIESg 
No. § Sieve = Standard. No. 850 9.50 
E.J. 1’s, No. 4 Si t California Choice, No. 1.55 
4 J. Sifted, 1’s, Vs, No, 4 Sieve... California Stand., No. 3% ¥.C. 2.00 1.95 F. per 
:. J. Ex. Sifted, 1’s, No. 2 Sieve.... 1. astport, 
PUMPKIN: Extra Sliced Yellow, No 1........ 1.40 11.50 % Oil, Key......... 
Standard White, No. 2........ Out Out %4 Tomato, Carton .......... 
Standard, No. 3, tactory....... 1.15 1.20 Standard Yellow, Out % Mustard, Keyless 4°50 
4.25 94.00 dard N % Mustard, Keyless .............. 5.15 
cece 1 s 
il, 3.75 
SAUERKRAUTt Standards, Yellow, No 8.......... 1.75 92.85 4:30 
NO. 2. 80 Extra Standard White, No. 8...... 2.00 {2.25 
Standard, No. 1.05 Extra Standard Yellow, No. 8..... 2.00 42.20 TUNA FISH—White, per 
SPINACHt California, Blue Fin.......... .... 8.50 
1.50 1.45 Ma an California, 1s. Striped ........ 
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The Markets 


BALTIMORE, FEBRUARY 4, 1924 


WEEKLY 


REVIEW 


Awaiting the Active Buying Which Canners Hope For—Prices 
Advance in Face of Quiet Market—Buyers Working to Hold 
Market Against Advance—Not a Time for Speculation 
“~_-Market Strong and Never in Better Condition— 

* Futures Selling Well—Eastern Tomato Futures 
Not Opened Generally—The Need of Horse 
Sense in Canning This Season—Corn 
Must Be Cared For—Increased 
Packs Indicated for 1924. 


AITING PATIENTLY-January has come and gone, and 
W the inventory period has likewise come and gone, and the 

holders of spot tomatoes and other canned foods are still 
patiently waiting for that buoyant market which they hoped for, 
in the latter weeks of the old year, although no one promised 
they any particular amount of buoyancy. They were encour- 
aged to believe that the buying would be better after the new 
year got well started, and we believe that this will eventuate, 
but it must be admitted that the waiting is stretching out a pace. 
It presents a really remarkable market condition, where the 
holders stand so firmly for what they consider their goods worth 
and where, in fact, in the face of a quiet market, the prices ad- 
vance, and this, too, in face of larger statistics on tomatoes than 
many had brought themselves to believe would be shown. So 
while it cannot be recorded that buying has been resumed upon 
the basis hoped for, it can be stated that the holders are strong- 
er than ever in their opinion of the market and that on tomatoes 
at least prices are on the advance. 


The market is not dead, not by a long sight, for there is con- 
stant buying by both jobber and by retailer of the jobber, for 
the people are eating canned foods of every kind, and in a steady 
stream. So the stocks have to be constantly replaced, but as 
yet the buyers have not come in to cover any considerable por- 
tion of their wants in advance. Whether or not they will come 
in to buy in goodly blocks remains to be seen, and we are in- 
clined to believe that, with tomatoes as with other items, they 
will try to cover in as quiet a manner as possible so as not to 
turn the market against themselves. There is possibly not a 
buyer but what knows that there is not a surplus of any kind of 
canned foods, but whether by coincidence or otherwise, they man- 
age to operate in harmony and unison to hold the expected ad- 
vance in prices back as long as possible. No holder had any 
right to expect a runaway market, and we sincerely hope that a 
runaway market will never take place, and we do not believe 
that it can take place. No. 3 standard tomatoes are about $1.50 


now, and that is high enough, and No. 2 tomatoes are $1.00 in 
most minds, although quoted in various channels at lower fig- 
ures. But $1.00 to $1.10 is high enough for the best consump- 


tion of No. 2 tomatoes, because at such figures the market will 
clean out, which would permit the 1924 tomato season to start 
with absolutely clean decks, as did the 1923 season. That is 
better than $1.25 2s and $1.80 3s with a whole lot left either 
in canners’ hands or on the shelves of the retailers, which the 
public will not buy because of the too high prices. There is an 
expression in the stock trading market which might well be 
applied here, and it runs in this way: “Bulls and Bears always 
make money; Damphools and Hogs never.” 


As for the spot market, it may be reported as strong, with 
advancing tendencies; the buyers inquiring freely and a con- 
siderable proportion of steady buying, in small amounts, for im- 
mediate shipment. That applies to every article on the list, 
for not one seems to be neglected. The stocks in all items are 
getting noticeably low, and some reachinig close to the vanishing 
point. Peas, beets, stringless beans and even sweet potatoes and 
corn might be mentioned with particular emphasis in this direc- 
tion. And there are many fruits, and most of the fish that can 
claim membership in this vanishing list. No one has ever seen 
the entire canned foods market in a more healthy condition; 
stocks low, consumption heavy, prices firm ot avdancing and the 
stocks in such strong hands that any slump in buying fails to 
produce lower prices or uneasiness. It may be late in the spring 
before any top-notch market prices are reached on any item, 
if they are reached at all, and the wise holder will not try to 
wait until the last moment. Read that stock market again. 


UTURES—Western canners are finding the selling of 
futures very active and all that they could wish. Most 
pea canners have sold about as many peas as they care to 

put on their books at this itme, though, of course, there are 
some canners who have been lagging in this matter. The east- 
ern or as generally called, Southern pea canners, opened their 
future market just about Convention time, and reports at hand 
say that they sold up in jig time. These prices were quoted 
in an earlier issue of THE CANNING TRADE and apparently they 
appeared attractive to the buyers. Some of the long-headed and 
old, experienced pea canners diagnose the pea market situation 
as to future, as one which it might pay to sell lightly on, and so 
have a fair amount of spots with which to trade when the season 
ends, cleaned up as it did this past year. So long as the quality 
of the canned peas is kept high the possibility of consumption is 
difficult to estimate, but it should not be overlooked that prices 
must be kept within reason. People will eat an immense pack 
of good peas at fair prices, but they will not pay fancy prices 
for canned peas and eat any large amount of them. Then on 
the other hand, if the intended acreage of peas is gotten out, and 
beyond all things is gotten up, with good growing weather and 
a favorable crop, well, future peas may be very attractive in 
that day. If the cannery equipment is sufficient to handle this 
maximum crop, all will be well; but a rush of peas from a heavy 
acreage and good crop would mean, on the average, a very 
decided lowering of quality. A lowering of quality would mean 
rejections on futures, a lowering market price and trouble. If 
the machinery is there, ready and able to handle the maximum 
load, or if the canner has backbone enough or horse-sense suf- 
ficient to allow the surplus peas to remain in the field and become 
dried peas, rather than to try to get them into the cans and so 
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spoil his entire average quality, the situation will take care of 
itself. From any angle at which you view the pea situation 
the absolute necessity of quality packing in 1924 stands out like 
a mountain would in the middle of the plains. 

There has been some future tomato selling, but not a great 
deal in this great Tri-State region. As we have said, Indiana 
is said to be well sold up on futures, and some other tomato can- 
ning sections report good sales, but in this section future selling 
has not opened. At this time it is not known at what prices the 
canners may be able to contract their acreage. There have 
been meetings and consultations among the growers and grow- 
ers’ organizations fostered by the county agents. They are 
wonderfully well organized and able to dictate in a way that 
should make canners see their own lamentable weakness in this 
respect. The growers are together and stick together and can 
make their point, and in recent years have been wisely advised 
not to try to ride the canners rough-shod, in other words, to 
name terms upon which the canners of this section may be able 
to compete with the canners of other States. Under the com- 
munity plant bed system they got better returns, as well as bet- 
ter quality, and as this will be extended to larger proportions 
this season, the growers are figuring upon better returns and 
are considerinig the payment of a premium for better quality. 
This should be done, and the Department of Agriculture has 
shown how. Something will shortly be known, and then futures 
in tomatoes will open. i 

Well known canners of corn have been booking future busi- 
ness mainly upon their own private prices, for buying good corn 
has become a task, if we can believe the numerous reports com- 
ing to hand. Much of the canned corn has become unaccept- 
able to many consumers and they are voicing their displeasure 
with it. To many minds there are but two kinds of corn: good 
corn and bad corn, for, they contend, corn must be good or it is 
very poor or bad. This complaint has grown to such propor- 
tions that the corn canners can no longer ignore it. They must 
face the task in real earnest this season, and take pains to pack 
their corn at the right growing period, pack it carefully, with 
the proper condiments, and not too much sugar. This is why 
canners who are known to pack good corn are feeling the demand 
for futures, for the buyers want to cover their requirements 
with known quality. Some corn canners should emulate the ex- 
ample of the pea canners, and not be afraid to run much of it 
into the silo rather than so crowd their mechanical capacities 
as to reduce the quality of the whole pack. Better 25,000 cases 
of fine corn than 50,000 cases of mediocre or poor corn. 

Preparations for the string bean pack are talked of on an 
increased scale for 1924. As with peas there are sections and 
canners going into this branch of the industry where they were 
never canned before. Care in this item must be exercised. The 
market is strong for a good article of string beans. There is no 
market for poor, tough off-colored or mushy string beans with 
abundant strings. 


Fruits will have to be studied carefully this coming year. 
California held down its packs in excellent shape last season, 
in the face of immense fruit crops. Other sections did not have 
the crops. Fruits have not been selling as they apparently 
should have sold. Again the people have become particular and 
want quality, both in fruit and in the syrup. 

Fish of all kinds is in strong position. Oysters are still 
rated upon the scarce and high list in this once great oyster re- 


gion, and there is no hope of better prices and larger packs for 
this season. 


NEW YORK MARKET 


Demand Quite Active—Heavy Bookings of Future Peas—Prices 
on Southern Peas—Spot Peas Very Light—Some Future 
Corn Selling—Future Prices on String Beans— 

The Michigan Canners Announce Future 
Prices on Fruits—Trade Notes. 

New York, January 31, 1924. 
By “New York Stater,” 
Special Correspondent “The Canning Trade.” 

ORE Buying Reported—Demand for the general line of 
M canned foods has been quite active during the past week, 
with considerable buying of both spots and futures re- 
corded. Wholesale grocers’ inventories disclosed very light 
stocks of many staple canned foods items, and they are now in 
the market filling out their stocks in anticipation of a good de- 

mand during the spring months. 
_ Future Pea Bookings Heavy—Business placed in future 
Wisconsin peas has been very heavy, and many of the packers 
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have definitely withdrawn from the market, after having booked 
up to their expected capacity. Since the withdrawal on the 
part of the Wisconsin canners, Illinois, Michigan and Ohio can- 
ners have taken on considerable business, and Utah packers are 
— to be in the market for future contracts with the New York 
trade. 

Maryland and Dalaware Peas—Southern packers have en- 
tered the market with offerings of peas on futures contracts, and 
have already received some large orders. Prices quoted by the 
Southern canners show some variation, the market beinig as fol- 
lows: Early Junes, $1.20a$1.25; extra sifted, $1.50 to $1.60, and 
at $1.30 to $1.40, all for No. 2 tins, f. o. b. cannery, shipment 
when packed. No. 10 tins are held at $8.00 per dozen for extra 
sifted, and $6.25 for Early Junes. % 

Spot Peas—Stocks of peas available for jobbing trade in the 
New York market are very light, and holders are showing very 
firm views. The lower priced offerings are particularly scarce, 
while offerings of the fancier siftings seem adequate for the 
demand at the present time. 

Future Tomatoes—Buying of tomatoes on future contracts, 
for Southern packs, has been rather quiet thus far. For ship- 
ment from country canneries, the market is 57%c for 1s, 87%e 
for 2s, $1.27% for 3s, and $4.00 for 10s, all prices f. o. b. can- 
nery. Some canners are offering on 100 per cent. delivery con- 
tracts at these figures. The market for prompt shipment Mary- 
land tomatoes has remained firm during the week, with business 
of a routine character. 

Future Corn—Southern canners are booking a little busi- 

ness on future corn at 90c for standard crushed, $1.25 for stand- 
ard shoepeg, $1.30 for extra standard shoepeg, and $1.40 for 
fancy shoepeg. No. 10 corn is quoted on future contracts at 
$5.75 for standard crushed, and $6.00 for extra standard ever- 
green. 
_ Western Corn—Mid-western canners are showing firmer 
views on standard corn of 1924 packing. Some are offering to 
book futures at 95c per dozen, but the general asking price ap- 
pears to be $1.00 per dozen. If the Western packers hold to 
these figures, some of the business which normally goes to that 
territory should reach Maryland and Delaware this season. 
Minnesota canners are offering fancy Golden Bantam at $1.75 
with fancy Crosby at $1.30. Illinois quotes fancy Country 
Gentleman at $1.27% to $1.30 per dozen, while Wisconsin is 
quoting fancy Country Gentleman at $1.25. The market on 
future extra standards of Western packs ranges from $1.00 to 
$1.05, cannery. 

String Beans—Maryland canners are quoting futures stand- 
ard cut green stringless beans at 90c cannery. Wisconsin can- 
ners are quoting 20c higher on the same grade, offering futures 
at $1.10. Other grades of Wisconsin green stringless beans are 
quoted as follows: Extra standard cut, $1.25; fancy cut, $1.40; 
whole green stringless beans of Wisconsin pack are quoted on 
future contracts at $3.00 for fancy 1 sieve, $2.60 for 2 sieve, 
$2.00 for 3 sieve, and $1.60 for 4 sieve, all of the foregoing prices 
applying to No. 2 tins. On No. 10 tins Wisconsin canners are 
quoting $6.00 for standard cut and $6.50 for extra standard cut. 


Standard cut golden wax beans are quoted at $1.60 for 2s and 
$6.00 for 10s. 


Sardines Strong—Demond for sardines continues steady. 
and canners have now only broken assortments remaining un- 
sold to take care of the present buying movement. Prices are 
strongly maintained, and canners expect that within the next 
two months they will dispose of their entire holdings. 

New Michigan Fruits—Michigan canners are early with 
their future prices this year, opening prices on berries and cher- 
ries having been named. Strawberries are quoted on No. 2 tins 
at $2.50 per dozen, in 20 degree syrup, $2.75 in 40 degree and 
$3.00 in 60 degree. No. 10s water are quoted at $9.50, with 10s 
in 20 degree syrup at $11.50 and 40 degrees at $12.50. Cold 
pack in bulk are quoted at 18 cents per pound in 400 pound 
barrels, 3 parts berries, 1 part sugar, and 12 cents per pound 1 
part berries and 1 part sugar. Blackberries, No. 10s in water, 
offer at $8.00, with black raspberries, $9.00 for 10s in water, 
$2.25 for 2s choice, and $2.50 for 2s fancy. Cherries are quoted, 
No. 10 tins, at: $11.50 for standard, $12.50 for choice, and $13.50 
for fancy, with No. 2s at $2.00 for waters, $2.50 for standards, 
$2.75 for choice, and $3.00 for fancy. 

California Fruits—While there has been some s. a. p. busi- 
ness booked on California canned fruit futures so far, none 
of the larger canners has announced prices. Most of the can- 
ners are holding only light stocks of 1923 fruits, so an early 
opening to the 1924 season will not be out of order. There is a 
strong market prevailing on 1923 pack, and a good buying move- 
ment is reported. Jobbers’ stocks of canned fruits are limited 
and they are anxious to secure further stocks to carry them 
until deliveries of 1924 pack begin to come forward. With can- 
ners’ holdings lighter than for several seasons past at this 
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time of the year, the situation is a strong one in all respects. — 
Salmon Dull—There has been very little interest shown in 


offerings of salmon during the past week, and the market re- 


mains unchanged both on spot and for shipment. ‘Canners’ 
holdings are not execessive, however, and they are maintaining 
the market on a steady basis in anticipation of a good spring 
movement which will cut down stocks. . 

Frank E. Booth, of F. E. Booth Co., of San Francisco, well 
known canners, was in the market during the week. S. P. 
Sanford, salesmanager, accompanied Mr. Booth on his visit. 

C. F. Sullivan, formerly in charge of the export department 
of Austin, Nichols & Co., is now manager of the canned foods 
department for H. E. Wood & Co., Inc. This latter firm has 
just been appointed New York sales agents for the Kings County 
Packing Co., of Aroma, California. 

Gerald J. Coxe, of the Humbird Canning Co., pea packers 
of Humbird, Wis., ,was in the market during the week. 

Hayden Dudley and Carl Weisl, comprising the firm of Dud- 
ley & Weisl, Inc., have opened a brokerage office at 76 Varick 
Street. Both Mr. Weisl and Mr. Dudley were former members 
of the firm of U. H. Dudley & Co. They are now operating 
brokerage offices in Boston and Philadelphia. 

E. E. Chase, Jr., and E. E. Chase, Sr., of the Richmond- 
Chase Co., well-known canners and packers of San Jose, Cali- 
fornia, were in the market this week. 

J. E. Barr, of the Minnesota Crosby Corn Exchange, with 
headquarters at Minneapolis, was another visitor along the 
Street this week. 

Mr. Starr, of the Starr Fruit Products Co., of Portland, 
Oregon, was here during the week, stopping with W. D. Breaker 
& C 


Norman J. Griffith, sales manager of the Stittville, N. Y., 
Canning Co., was another out-of-town canner here during the 
week. 


ST. LOUIS MARKET 


Buying Expected to Resume—Steady Demand for Tomatoes— 
A Halt Reported in No. 10 Tomatoes—Future Tomatoes 
Talked About—Peas Hard to Find—Advances in 
Future Prices—Corn Is Quiet—The 
Fruit Crop Unhurt. 

St. Louis, Mo., January 31, 1924. 
By “Missourian,” 
Special Correspondent “The Canning Trade.” 


UYING to Resume—Now that the canners’ convention is 
over, and the final results of many points has been solved, 
the canned foods business will no doubt take on new life, 

although there are many items in the list of canned foods that 
show a season weakness, especially a week ago, when the weath- 
er was rather mild for this season of the year and many fresh 
vegetables came in the market from the South and California. 
Now that the weather is very cold, there is and will continue to 
be a good demand for canned vegetables. 

Tomatoes—The attention of jobbers continues to be given 
to tomatoes. The Southern goods have been attracting buying 
in anticipation of further advances. The demand has been 
steady, although not in great volume. None of the large job- 
bers seem to be in need of goods and it will be a couple of weeks 
before the jobber will be in the market to replenish. Gallon 
goods ar not active for country shipment, because the market 
is rather disturbed recently by spot sales at low prices. Restau- 
yants and other users of No. 10 are holding off. Canners are 
inclined to talk of futures and to be ready to book orders, but 
they want advances over 1923 opening, which the trade does not 
seem to take to. 

Peas—Spot peas are scarce. First hands are nearly out, 
and holders in smaller markets all seem to have strong ideas. 
It is hard to find any at a price that is attractive. Futures 
favor the packer. Future trading has been checked by the posi- 
tion taken by the canner, to advance prices or make less favor- 
able assortments, while the jobbers have been inclined to wait 
until after the convention. General advances made in new 
packs are likely to come at almost any time. The present packs 
are firm and scare. From letters received here from canners, 
it is believed that advances may be looked for at any time. 
Packers believe that high cost of seed, cans, labor and other 
overhead expenses will necessitate higher prices. All districts 
have firm ideas as to values and insist upon contracts in assort- 
ments, so that the less favorable sizes and grades can be moved 
along with the kinds which are likely to be scarce. 
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Corn—There is not much life in corn. It is just about as 
dull now as it was before the holidays. Standard is not much 
in demand. There is not much of it spot and this is not urged 
to sell. The cheap lines are mostly sub-standards. Fancy is 
searce. 

Miscellaneous—Other canned vegetables, including spinach, 
beans, succotash, limas and other varieties are spasmodically 
inquired for. A limited trade is reported, with prices generally 
by the quality. 

Fruits—Confirmation of the shortage of seconds and stand- 
ards clings peaches, is seen in the restricted offerings and the 
stronger ideas of those who hold spot. Seconds of both cling 
peaches and apricots are scarce and higher. Standards are not 
very plentiful. It is hard to get specific assorts except in small 
quantities. There are more liberal supplies of choice fruits. 
There is a weakening in the spot market. It is due no doubt 
to the fact that among operators and speculators, there has not 
been the expected demand. Features of fruits and berries are 
being offered from the Pacific Northwest, and some trading has 
been concluded. It is undrestood that California packers are 
takinig on a few s. a. p. contracts with old customers, predict- 
ing higher levels on new pack fruits. Other varieties are in- 
active. Cherries, pears, pineapples, prunes and plums going 
into consumption in a very small way. 

Information has been received here that Ples Akin has 
purchased the site of the Senaca, Mo., which was destroyed by 
fire recently, and will construct a tomato cannery on the ground. 
The debris of the elevators is to be removed at once and the 
new factory is to be completed by the time the new tomato crop 
is ready to market. 

Fruit Crops Unhurt-—The recent zero wather has not ap- 
preciably hurt the diversified fruit crops of the Missouri and 
the Arkansas Ozarks according to the reports of the St. Louis 
and San Francisco Railroad horticultural agent, who is just 
back from a tour of the region. Only’ peach buds suffered so 
far. These were reduced approximately 50 per cent., but the 
crop will not be reduced anything like this amount, he said. In 
explaining this statement he said that peach trees can loose 
more than half of their buds and still bear bumper crops, pro- 
vided the trees are vigorous and the moisture last fall put peach 
trees in a vigorous condition. 

Not much damage to the immense peach orchards in the 
Koshkonong district was caused by the zero weather according 
to R. M. Hitt, of Koshkonong, a prominent horticulturist. Not 
nearly sc many buds were killed as in the: Arkansas peach re- 
gions. 

Strawberries are in excellent condition, and the Frisco 
Road has raised its second estimate of 918 cars to more than 
1,000, because of the excellent condition of this fruit in Mis- 
souri and Arkansas. Last year the shipments of strawberries 
on the Frisco were over 900 cars, and in 1922, 2,200 cars, a 
record. 

Apples and grapes have suffered no injury whatever, so far 
as could be ascertained. Cherries are looking good. 


CHICAGO MARKET 


All Hands Busy—Confidence Shown in the Future of the Market 
—Corn Advancing—Peas Selling Steadily—Tomatoes 
Quiet—Cold Weather Throws Demand Upon 
the Canned Product—Peas Steady. 

Chicago, January 31, 1924. 
By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


LL Busy—The buyers and brokers are all back from the big 
A convention this week and are all busy. The convention 
. seems to have been entirely up to the expectations of 
everyone, and I have heard no criticisms of anything pertaining 
to the convention, except of the severity of the weather. 

One close observer who was present said: “It was the greatest 
convention the National Association has ever had, and there was 
a large attendance. The machinery exhibit was very fine and 
complete. The exhibit of canned foods was small, but very at- 
tractive, and induced much favorable comment. The State of 
Illinois had a splendid canned foods exhibit.” 

The brokers report that the buyers appear to have imbibed 
confidence in the future prices of canned foods at the convention, 
and that they are inclined to place orders for peas, corn and 
tomatoes of the 1924 pack more liberally than last year. 

Corn—No standard 2s corn can now be had in the Central 
West for less than 90c f. 0. b. cannery, and most canners are 


February 4, 1924 


asking 92% and 95c. There is a good demand for standard 
canned corn, but the inquiry for fancy quality is not so urgent 
as it was some time ago. Extra standard grade, however, is in 
good request. 

There is a good buying movement for spot peas, and it will 
not be long before all the broken lots and assortments are cleaned 
up in Wisconsin. 

Peas—Future peas are selling steadily, and wholesale buyers 
are contracting for their possible needs and private labels with 
more confidence than they displayed previous to the convention. 

Tomatoes—Not so much interest is being taken in canned 
tomatoes as in peas and corn. Buyers seem to think that they 
will be advantaged by waiting a while before placing their orders 
for future canned tomatoes. 

The movement of canned foods has been very much retarded 
by the very cold weather, and until Wednesday of last week all 
shipments to the retail trade of canned foods had been withheld 
for about ten days, as it was considered that the shipping was 
unsafe. These weather delays, however, do not curtail the con- 
sumption of canned foods to any important extent, for they give 
the retail grocers a chance to sell out some kinds and grades 
that would not have been sold except because of the lack of 
other kinds. 

The destruction of fresh fruits and vegetables by the very 
general below zero temperature prevailing in the Mississippi 
Valley and the Great Lakes territory has been enormous, and is 
going to have a n important influence upon the canned fods spot 
market. Millions of bushels of white and sweet potatoes, tur- 
nips, beets, carrots, parsnips, apples and other fresh fruits have 
been destroyed by the heavy weather, and all this loss of food 
must be replaced by canned foods. 

Shipments of fresh fruits from the South and from the 
Pacific Coast have almost been shut off by the freezing temper- 
ature. I know of the freezing solid of several cars of canned 
foods, though shipped in refrigerator cars, which shows the 
severity of the weather. ; 

Canned foods, however, are not injured by being frozen if 
when received they are stored in a temperature of about 45 or 
50 degrees and allowed to thaw out slowly. The edibility and 
flavor is not hurt by freezing. : 

The only risk sustained by their freezing is that if they are 
unloaded and stored in a temperature above 50 that the moisture 
will condense on the outside of the cans and spoil the labels and 
yust the cans. 


MAINE MARKET 


Some Future Business Done—Buyers Taking More Goods Than 
Ever—Stringless Beans Also Offered—Maine’s Exhibit 
at Buffalo Convention Causes Much Interest. 
Portland, Me., February 1, 1924. 


By “Maine,” 
Special Correspondent “The Canning Trade.” 


UTURE Corn—While no prices have been openly announced 
EK on future Maine corn, there has already been great interest 

shown from the buyers, and some business has doubtless 
been signed up for 1924 goods. It is generally conceded that 
prices will be $1.45 and $1.70 for Crosby and Golden Bantam 
corn in No. 2 size, and $7.25 and $8.50 in 10s. Corn on the cob 
has also been put on the market by some canners at $7.25 for 
No. 10, $3.75 for No. 4, $3.50 for No. 3, and $2.00 for No. 2. 
One canner returned to Maine this morning after a short trip 
to some of his buying centers, and is very frank to say that 
buyers are ready for the goods, are taking even greater quanti- 
ties than last year, and are showing only perfunctory objection 
to the prices. 

Against this, of course, come the usual untraceable rumors 
that “some Maine packer” (isn’t it funny he never has a name 
in these cases?) is quoting at this and that bargain price; but 
this is the wrong season for such arguments to carry any weight, 
the Maine canners knowing that their prices are no more than 
justified and that buyers will take the whole upput in due course 
of time and events. 

Stringless beans are also offered at $1.30 and $6.00 for 2s 
and 10s. While these figures are advanced over the opening 
prices last season, several canners who had opportunity to accept 
additional contracts later in the year were obliged to ask $1.30 
in order to cover costs, and those selling at the earlier figures 
admit that they canned beans last season at an actual loss. 

At the Maine Canners’ Association exhibit at the food show, 
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much interest was shown by canners, brokers and buyers from 
all over the country in the very high quality of goods displayed. 
The fancy quality of Maine corn has long been known and ap- 
preciated in all markets, being, in fact, the first pattern from 
which all other corn packs were fashioned and remaining the 
standard up to the present time. Bésides Crosby corn (the only 
white variety ever packed in Maine) and Golden Bantam, Maine 
canners also showed their cut green stringless beans, their in- 
fant pack of peas, and the well-known Maine blueberries. The 
cut green beans which are packed in this State are of a variety 
distinctive for appearance and flavor, and are in no way competi- 
tive with the strains used for canning in other sections. From 
the interest shown and the manner in which this display was 
received it is evident that the distribution of Maine beans will 
be largely increased in the near future. The peas displayed, the 
first to be packed in Maine, were of exceptional interest, and 
received words of highest compliment and encouragement. The 
blueberries also provoked much comment, and by some were even 
considered a novel production, regardless of the fact that Maine 
has been a large canner of berries for many years, and that 
these berries have been distributed over the whole country. Other 
lines of goods represented but not displayed were: Succotash, 
horticultural beans, baked beans, squash, fish flakes, fish cakes, 
sardines in all styles. clams, clam chowder and clam bullion, 
lobster, quartered apples and applesauce and mincemeat. 


CALIFORNIA MARKET 


Rains, Badly Needed, Have Come—Minimum Wage to Women 
to Be Enforced—A Care in Point—More Interest Being 
Shown in Fruits—Orders Are Coming for 1924 
Hawaiian Pineapple—Tomatoes Show 
More Strength—Dry Season Af- 
fecting Pea Planting— 

Coast Notes. 

San Francisco, January 31, 1924. 
By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


AIN Comes—The drought, which has held California in its 
R grip most of this season, and which has already caused 

serious losses to farmers and stock growers, has been 
broken by a light storm, which visited the San Francisco Bay 
district this last week in January. Whether this welcome storm 
visitation will prove general, or whether it will be merely a 
ilurry of rain, such as others have been this season, is a question: 
but it is hoped that it will be widely spread and long continued. 
The precipitation to date is woefully short of the normal; fields 
that should be covered with grass are brown and cattle are suf- 
fering acutely. California may have experienced seasons as dry 
in the past, but never before have so many depended upon crops. 
Normal crops in some lines are out of the question, and very 
heavy rains will be necessary to avoid losses in others. 

Minimum Wage to Women—The California canning trade 
is much interested in the announcement that has been made to 
the effect that the Industrial Welfare Commission of the State 
will proceed to enforce the payment of the minimum wage to 
women employed in canneries. This decision was reached follow- 
ing an opinion rendered by Attorney General U. S. Webb. The 
Golden State Canneries, of Southern California, some time ago 
paid its women employes less than the minimum fixed by the 
Commission and offered to place the difference of $3,800 in 
escrow. It gave its reason for refusing to pay the full wage 
that the minimum wage had been attacked in the courts, and 
that if it was not upheld the farmers and fruit growers with 
whom it held canning contracts on a cost plus basis might have 
legal grounds to recover. The Industrial Welfare Commission 
sought the advice of the State’s Attorney General, who said: 
“We would suggest, not having seen the contract between the 
farmers and the canners, that there would appear to be very 
great improbability of any possible right of action by the farmers 
against the canneries, so long as the canneries. in good faith and 
acting reasonably in the prosecution of their business, complied 
with such orders as might be made by your Commission.” Mem- 
bers of the Commission advise that this opinion greatly strength- 
ens the position of this body in the present situation with the 
entire minimum wage law under attack. 

Fruits—More interest has been shown in canned fruits dur- 
ing the past week than in a long time. The taking of inventories 
is largely over and the season of heavy consumption is at hand, 
with the result that there is a general stocking up on the part 
of both wholesaler and retailer. Buyers are finding that som? 
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stocks are in very light supply, particularly on the lower grades. 
Very large quantities of dried fruits have been sold for export 
of late, and the same conditions which made the sale of these 
possible have stimulated the demand abroad for canned foods. 
There is scarcely an item in the entire list of California canned 
products that is in excessive supply, and prices are firm for the 
entire line. 


Pineapple—Considerable interest is already being taken in 
the 1924 pack of Hawaiian pineapple, and orders are commenc- 
ing to come in from many quarters. In speaking of this the 
Griffith-Durney Co., of San Francisco, recently had the follow- 
ing to say: “From practically all sections we are receiving un- 
solicited orders for 1924 summer pack pineapple, s. a. p. You, 
of course, understand that the principal reason for buyers plac- 
ing their orders early s. a. p. is that they will be better able to 
get the assortments they want than if they delay until opening 
prices are announced. In other words, specifications or assort- 
ments are not scrutinized as carefully when we start in to book 
orders as they are when we have sixty or seventy-five per cent 
of our prospective pack sold. At that time we are, naturally, 
compelled to watch every order very closely, and in many cases 
have to revise them. Therefore, in order that buyers may be 
entered for what they require, it is vitally important that they 
get their 1924 summer pack orders in as soon as possible.” 

Tomatoes—The demand for California canned tomatoes is 
showing additional strength, and the sagging off in price that 
was predicted by some as a result of the publication of pack 
statistics has failed to materialize. It is possible to pick of 
stocks of No. 2% standards at $1.10, but the pack of leading 
canners is selling steadily at a higher range. Almost every 
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steamer that leaves for the Atlantic seaboard has a consignment 
of California tomatoes aboard. 

Peas—The outlook for California peas for 1924 is none too 
promising, owing to the extremely dry season. Planting has 
been delayed and the acreage will doubtless be lighter than 
usual. Spot peas in this market are in demand, with stocks 
light. Considerable interest is being shown in futures at the 
prices named several weeks ago. 


Coast Notes—A meeting of the California Farm Bureau 
Federation of Northern California was held recently at Sacra- 
mento, Cal., and the formation of the California Farm Labor 
Exchange was decided upon. The objects of this organization 
will be those of providing a clearing house for farm labor, par- 
ticularly during the canning season, and of establishing a uni- 
form rate of wages for farm help. The executive committee of 
the exchange will consist of one delegate from each country 
north of the Tehachapi. Farm owners deny that the move to 
establish uniform wages is one to make reductions, but state 
that it is intended to stop the practice of labor “stealing” through 
the offerings of higher wages. The recent meeting was attended 
by canners and representatives of various State developmnt 
organizations. 

The Hawaiian Pineapple Co. had a very satisfactory year in 
1923, according to the financial showing just cabled from Hono- 
lulu. The new income, after income tax and depreciation, 
amounted to $2,760,000, as compared with $1,822,017 in 1922. 
The outlook for 1924 is considered excellent. f 

Bisceglia Bros., of San Jose, Cal., contemplates the erection 
of a cannery at Isleton, Cal., in the heart of the asparagus dis- 
trict. 


Canner 


Seeds 


For prompt shipment or future contract 


Peas, Beans, Corn, Beet, Tomato, Cabbage 
All seed supplies for the pickling trade 


Growing Stations Throughout America 


Shipping Points 
DETROIT, MICHIGAN 
CAMBRIDGE, N. Y. 


JEROME B. RICE SEED CO. 


CAMBRIDGE, N. Y. . 


Model C, 8 Unit 
Capacity 300 per hour 
with one operator 


LIGHTNING Box SEALER 
C-8-UNIT $210 


Most Efficient, Simple and Economical machine for sealing Corrugated arid Solid 
Fibre Shipping Containers. 
on request. 


McSTAY MACHINE CO., Manufacturers 


Patented Nov. 5, 1918 


c-4-UNIT $115 


Above Prices are Freight Prepaid to Destination. 


Adjustable to a wide range af sizes. Descriptive matter 


515 Van Nuys Building, Los Angeles 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


February 4, 1924 THE CANNING TRADE 


A NEW EDITION 


OF 


“A COMPLETE COURSE IN CANNING” 
SOON TO BE READY 


Thoroughly and completely revised, in every detail, by the 
highest authority and leading food technologist of the world. 


OFFERED 


q As the finest, most comprehensive and most authorative treatise ever published on the canning, pre- 


serving and pickling of all food products, and for the making of condiments, preserves, frust juices and 
specialties. 


READY ABOUT MARCH 15th, 1924. 


@ A HISTORY—There were about a dozen bookson canning on the market atthe time “A 
Complete Course In Canning” was first published, 1902; and several have attempted the market since; but 
they all failed for the same reason: they were either a mere collection of formulae (the times and _ingre- 
dients) or were too highly technical and scientific for ordinary use. As its name implies, A Complete Course 
In Canning was wnitten to cover the entire subject, from the building of the cannery, the contracting of the 
crops, and their procedure through the factory to the warehouse, and in such language as the variest begin- 
ner could understand. It was based_upon the best proceedure of that day, and in the four revisions since, 
has been kept well up to the most modern methods. _ This latest revision brings it not only fully abreast of 
the times, but rather in advance of them. There is no man in the business but what will find this work a 
welcome visitor to his desk-—a real necessity. 


@ We published some of those other works for the authors and we have known them all, and we 
unhesitatingly recommend this new edition of “A Complete Course In Canning” as the finest thing ever 
offered the industry. 


IN THE MEANTIME. 


@ The old edition of the book has been exhausted, except for one case of books which was caught in 
a flood, caused by a bursting City main. We have rebound these books, the only damage to them being 


a slightly wrinkled appearance to some pages. We are alee these at $4. per copy, instead of $5. the 
price of “A Complete Course In Canning”. 


The price of the new edition will probably 
be $10. though this is not definite, as yet. 


Published by 


THE CANNING TRADE, 


Baltimore, Maryland. 
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THE CANNING TRADE 


label, can be one of your best 

salesmen. Let us design such 
a package for you. Over fifty 
years experience is back of 
our knowledge of correc 


package designing. 


Consult Our 
rade Mark Bureau 


Trade-Mark Bureau contains 


“seven hundred and eighty thousand 


registered and unregistered brand 
_ names and their complete history. 
search titles and help safeguard 
against infringement. Much costly 


litigation has been prevented by our 


_ Trade-marks and brand names ha 

_ Substantial property value, and no 
brand should be adopted without | 

investigation. We make no charge 


The United States Printing | 
and Lithograph Company 
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SMILE AWHILE 


RACED THE TIES 
“There goes a great track man.” 
“He looks like a hobo to me.” 
“He is.”—Oregon Lemon Punch. 


A WITNESS’ ESTIMATE OF THE JURY 

A certain lawyer had found the witness difficult to manage, 
and finally asked whether he was acquainted with any of the 
men on the jury. 

“Yes, sir,” replied the witness, “more than half of them.” 

“Are you willing to swear that you know more than half of 
them?” demanded the lawyer. 

“Why,” retorted the witness, “if it comes to that, I’m will- 
ing to swear that I know more than all of them put together.” 


A NEW VARIETY OF HARDWARE 
“Say, Rastus. dat sho’ is some keen-lookin’ razor yo’ got. 
I bet it’ll shave mighty good.” 
“Yeah, dat’s a good razor all right, but Ah don’ use it fo’ 
shavin’.” 
“Yo’ don’t. Den whut does yo’ use it fo’?” 
“Ah uses dat razor fo’ social pu’poses.” 


HIGHBROW ENGLISH 


A kindly but somewhat patronizing landlady was inquiring 
of the professor’s young bride as to her prospective summer 
outing. 

“Our plans thus far,” replied the bride, a little distantly, 
“are only tentative.” 

“How delightful!” the landlady exclaimed. “I’m sure you 
will enjoy camping out more than anything.” 

Customer—Give me that currant pie in the window. 


Clerk—Excuse me, sir, but if you brush the flies off it you'll 
find it’s custard.—Banter. 


Women are hanging everything on their ears nowadays, ex- 
cept bath tubs.—Bison. 


“Look, papa, Abie’s cold is cured and we still got left a box 
of coughdrops.” 


“Oo, vot extravagance. Tell Herman to go out and get his 
feet wet.” 

Ford—Your engine is coughing badly again. 

Henry—Shouldn’t wonder. I had its muffler off last night. 
—Pennsylvania Punch Bowl. 


Governess—How old is a person who was born in 1894? 
The Modern Child—Man or woman ?—London Opinion. 


She—Anyhow, girls don’t ask for pin money like they 
used to. 


He—Yov’re right, they’ve nothing to pin any more.—Pitt 
Panther. 


WOULD YOU? 
I’d like to be a could-be 
If I could not be an are. 
For a could-be is a may-be 
With a chance of touching par. 
I’d rather be a has-been 
Than a might-have-been by far, 
For a might-have-been has never been, 
But a has-been was an are.—Cornell Widow. 
“Did you say that he has music in his soul?” 
Why?” 


“ 
“His shoes squeak.”—California Pelican. 


She—I can tell a lady by the way she dresses. Can’t you? 
He—I never watched one dress. 


Kidd—Tomorrow is my wooden wedding anniversary and 
I can’t think of a thing to give my wife. 
Kidder—Nonsense, man; use your head. 
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Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BASKETS (wire), scalding, picking, etc. 
A. K. Robins, & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 


Bean Cleaners. See Cleaning & Mchy. 
Beans, Dried. See Pea and Bean See 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable and fruit. 


Ayars Machine Co., Salem, N. J. 

oo Manfg. Co., Silver Creek, N. Y. 
obins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 


Blowers, pressure. See Pumps. 


BOILERS AND ENGINES, steam. 
Edw. Renneburg & Sons Co., Baitimore. 
A. K. Robins Co., Baltimore. 
Slaysman & Co., Baltimore. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ 


Ayars Machine Co., Salem, J. 

Karl Kiefer Machine Co., Gineinaat, Ohio. 
Edw. Ermold Co., New York City 

Bottle Screw Caps. See Caps. 

Box Nailing Machines. 


BOX (Corrugated) SEALING MACHINE 
McStay Machine Co., Los Angeles. 


BOXES, CRATES and Shooks, wood. 
H. D. Dreyer & Co., Baltimore. 
Boxes, coment paper. See Corrugated 
Paper Product 


can. See Labeling Machines, 


BROKERS. 


Howard E. Jones & Co. Baltimore. 

Thos. J. Meehan Co., itimore. 

J. M. Zoller Co., Baltimore, Md. 

Buckets and Pails, fiber. See Fiber Containers. 

Buckets and Pails, metal. See Enameled 
Buckets. 

Buckets, wood. See Cannery Supplies. 


BURNERS, oil gas, gasoline, etc. 


A. K. Robins & Co., Baltimore. 
BY-PRODUCTS, machinery. 


Edw. Renneburg & Sons Co., Baltimore. 

Burning Brands. See Stencils. 

Cabbage Machinery. See Kraut Machinery. 

Can Conveyors. See Conveyors and Carriers. 
CAN COUNTERS. 

Ams Machine Co., Max, New York City. 

Ayars Machine Co., Salem, N. J. 

Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 

Ams Machine Co., Max, aoe, York City. 

E. W. Bliss Co., Brookiyn x. 

Cameron Can Mchy. Co., 

John R. Mitchell Co., Baltimore. 

McDonald Machine Co., Chicago. 

Seattle-Astoria Iron Works, Seattle, Wash. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers and Markers. 

Can Lacquers. See Lacquer Manufacturers. 
CAN-SEALING COMPOUNDS 

Dewey & Almy Chem, Co., Cambridge, Mass. 
CANNERY SUPPLIES. 

Ayars Machine Co., Salem, N. J. 

Berlin Cang. Machy. Wks., Berlin, Wis. 

Phil Emrich, Cincinnati, 

A. T, Ferrell & Co., Saginaw, Mich. 

A. K. Robins & Co., Baltimore. 

Sinclair-Seott Co., Baltimore. 

Slaysman & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
strow Machine Co., Baltimore. 

Canning Experts. See Consulting Bxperts. 

Poe Stampers. Stampers and Markers. 

Testers. See Canmakers’ Machinery. 
Filling Machinas, bottle. See Bottlers’ 


THE ‘CANNING TRADE. 


WHERE TO BUY 


——<the Machinery and Supplies you need and the Leading Houses that supply them. 
Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Can Co., Syracuse, N. Y. 
Heekin Can Co., Cincinnati, Ohio. 

Phelps Can Co., Baltimore. 

Southern Can Baltimore. 

Virginia Can Co., " Roanoke, Va. 

Wheeling Corrugating Co., Wheeling, W. Va. 
Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Capping Machines, solderless. See Closing 

Machine 


Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyors, gravity. 
Karl Kiefer Machine Co., Coden, Ohio. 
Sprague Cang. Mchy. Co., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 
Chain Belt Conveyors. See Conveyors. 
Chain for elevating, conveying. See Convey- 


ors. 

Checks, employees’ time. See Stencils. 

Choppers, food, fruit, mincemeat, etc. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegar Makers’ Supplies. 
CLEANER AND CLEANSER (Wyandotte). 


J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 


fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


& MACHINERY, 
» bean, seed, 
Huntley Mfg. Co., Silver Creek, N. 
Grain "Cleaner Co., silver’ Creek, 


N. Y. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 
Cleaning Machines, can. 


See Washers. 
Clocks, process time. 


See Controllers. 


CLOSING MACHINES, open top cans. 


Co., Max, New York City. 

E. W. Bliss Co., Brooklyn, 2 
Can Machy. Co., Chicago, 
Seattle-Astoria Iron ‘Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 
Wheeling Corrugating Co., Wheeling, W. Va. 
Coated Nails. See Nails. 
Coils, copper. See Copper Coils. 
Condensed Milk Canning Machinery. See Milk 

Condensing Mchy. 

Colors, Certified for’ foods. 


CONVEYORS & CARRIERS, canners. 
\e Porte Mat - Mfg. Co., La Porte, Ind. 

. K. Robins & Co., Baltimore. 

COOKERS, continuous, agitating. 


Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin Cang. Machy. Wks., Berlin, Wis. 
Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 
illers. 
COOLERS, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 


COPPER COILS for tanks. . 
F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 

CORKING MACHINES 
Edw. Ermold Co., New York City. 

CORN COOKER-FILLEBS. 
Ayars Machine Co., Salem, N. J. 
Moe Bros., Morral, Ohio. 

K. Robins & Co., * Baltimore. 
Corp., Chicago. 

CORN CUTTERS. 
% Morral, Ohio. 

K ins & Co., Baltimore. 
Corp., Chicago. 

CORN SHAKEBS (in the can). 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
— Grain Cleaner Co., Silver Creek, 


Morral Bros., Morral, O. 
Peerless Husker Co., Buffalo. 


Corn Mixers and Agitators. See Corn Cooker 
Fillers. 


CORRUGATED PAPER PRODUCTS. 

e auc aper Co., andusk: Ohio. 

Counters. See Can Counter rs. " 
Countershafts. See Speed Regulating Devices. 

CRANES and carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Zastrow Machine Baltimore. 


CRATES, Iron Process. 
Edw. Renneburg & Sons boa Baltimore. 
A. K. Robins & Co., Balt imore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy. 
Dating Machines. See Stampers and Markers. 
DECORATED TIN (for Cans, Caps, etc.). 
Co. cas York. 
ontinen Can Syracuse, N. Y. 
Southern Can Co., Baltimore. wie 
Wheeling Corrugating Co., Wheeling, W. Va. 
Dies, can. See Canmakers’ Mchy. 
Double-Seaming Machines. See Closing Mchs. 
DRYERS, drying machinery. 
Edw. Renneburg & Baltimo 
Slaysman & Co., Baltim saa 
Elevators, Warehouse. 
Employees’ Time Checks. See Stencils. 
ENAMELED BUCKETS, PAILS, ete. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and Bngines. 
——— -lined kettles. See Tanks, glass 


EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 
EXHAUST BOXES. 
Ayees Machine Co., Salem, N. J. 
K. Robins & Co., Baltimore. 
Corp., Chicago. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 
FACTORY TRUCKS. 
A. K. Robins & Co., Baltimore, Md. 
Fertilizers. 


FIBRE CONTAINERS for food (not her 
metically sealed). 
American Can Co., New York. 
Continental Can €o., Inc., Syracuse, Chicago. 
Hinde & Dauch Paper Co., ndusky, Ohio” 
FIBRE PRODUCTS, boxes, boxboard, etc. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers and Cookers. See Corn Cooker- 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mchy. 
‘FILLING MACHINES, can. 
Ayars Machine Co., Salem, N. J. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Karl Kiefer Machine Co., Clacinnatle Ohio. 
Huntley Mfg. Silver Creek, 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Filling Machine, syrup. See Syrnuping Ma- 
chines. 
MACHINES, catsup, ete. 
Indianapolis. 
K. Robins & Co., Baltimore. 
Sinclair-Seott Baltimore. 
Sprague-Sells Corp., Chicago. 
FLUX 
Dewey & Almy Chem. Co., Cambridge, Mass. 
Food Choppers. See Choppers. 
Friction Top Cans. See Cans, tin 


Fruit Graders. “See Cleaning and Grading 
Mchy., fruit. 


Fruit Parers. See Paring Machines. 
FRUIT PITTERS and seeders. 
Huntley Mfg. Co., Silver Creek, N. Y. 


Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Seve lies. 
time, ete. Power Plant 
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WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Generators, electric. See motors. 

Glass-lined Tanks. See Tanks, eon -lined. 

Glue, for sealing fibre boxes. 

Governors, steam. See Power Plant Equip. 

Grading Mches. See Cleaning and Gr'd’g Mchy. 

Gravity Carriers. See Carriers and Conveyors. 

Green Corn Huskers. See Corn Huskers. 

Green Pea —- See Cleaning and Grad- 
ing Mc 

Hoisting ns | Carrying Mches. See Cranes. 

Hominy Making Machinery. 

Hullers and Viners. See Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 

Ink, can stamping. See Stencils. 

INSURANCE, canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 
Jacketed Kettles. See Kettles, copper. 

JACKETED PANS, steam. 

F. H. Langsenkamp, Indianapolis, Ind. 
Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 

Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, process. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins he Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., "Baltimore. 


KNIVES, miscellaneous. 

A. K. Robins & Co., Baltimore. 

Phil Emrich, Cincinnati, oO. 

Kraut Cutters. 

A. K. Robins & Co., Baltimore. 
LABELING MACHINES 

Edw. Ermold Co., New York City. 

F. H. Knapp Co., Yonkers, N. Y. 

Morral Bros., Morral, Ohio. 


Manufacturers. 
Gamse & Co., Baltimore. 
E J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, 


LABORATORIES for analysis of goods, etc. 


National Canners Asso., Washington, D. C 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 
Meat Choppers. See Choppers. 

MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mehy. Works, Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Molasses Filling Machines. See Filling Ma- 


chines. 

Nailing Machines. See Box Nailing Machines. 

OYSTER CANNERS’ MACHINERY. 
Rerlin Cang. Mchy. Works. Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., — 
Packers’ Cans. See Can 
Pails, tubs, etc., fibre. "See Fibre Containers. 
Paper Boxes. See Corrugated Paper Products. 
Paper Cans and Containers. See Fibre Con- 

tainers. 

Paring Knives. See Knives. 

PARING MACHINES. 
Phil. Emrich, Cincinnati, O. 
Sincla*r-Scott Co., Baltimore. 

PAS TE, canners’. 
Arabol Mfg. Co., New York City. 
Continental Mfg. Co., Philadelphia. 
Dewey & Almy Chem. Co., Cambridge, Mass. 
Ermold Co.. New York City. 

A. K. Robins & Co., Baltimore. 

PEA and BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 

PEA CANNERS’ MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Ayars Machine Co., Salem, N. J. 
A. T. Ferrell & Co., Saginaw, Mich. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
—_ Grain Cleaner Co., Silver Creek, 


TTuntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Pea Harvesters. See F Farming Machinery. 


Pea Hullers and Viners. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 
Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 
PEELING KNIVES. 
Phil. Emrich, Cincinnati, 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, etc. See Baskets 
Picking Belts and Tables. See Pea Canners’ 
Mchy. 
PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
PLANT SETTER 
New Ida Spreader Co., Coldwater, O. 
Platform and Wagon "Seales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power P: 
Equipment. 
PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 


Berlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Cannery 
Supplies. 
SEALING MACHINES, Box. 
McStay Machine Co., Los Angeles, Cal. 
SALT, canners. 
Alex. Kerr, Bro. & Co., Baltimore. 
Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 
Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
ay! Mfg. Co., Silver Creek, N. Y. 
‘Langsenkamp, Indianapolis. 
Edw. wr & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Sealding and Picking Baskets. See Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. See Cap 
Sealing Machines, bottle. ‘Bottlers’ Mchy. 
Sealing Machines, sanitary cans. See Closing 
Machines. 
SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 
SEALING MACHINES, CANS, s2e Closing 
Machines. 
SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Il. 
McDonald Machine Co., Chicago, Ill. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Shooks. See Boxes, Crates, etc. 
SIEVES AND SCREENS. 
A. T. Ferrell & Co., Saginaw, — 
Huntley Mfg. Co., Silver Creek, Z. 
Invincible Grain Cleaner Co. a Sliver Creek, 


Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 
ne. fruit and vegetable. See Corers and 
cers 


Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Sinclair-Scott & Co., Baltimore. 
Huntley Mfg. Ce., Silver Creek, N. Y. 


STAMPERS AND MARKERS. 


Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Ket 


tles. 
a Pipe Covering. See Boiler and Pipe 


ng. 
Steam Retorts, See Kettles, process. 
STENCILS, marking pots and brushes, 
brass and steel type, burn- 
ing brands, 
A. K. Robins ‘ Co., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 
STRING BEAN MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Chisholm-Scott Co., Columbus, Ohio. 
A. T. Ferrell & Co., Saginaw, x 
Huntley Mfg. Co., Silver Creek, z. 
Grain "Cleaner Co., Sliver Creek, 


A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Supplies, engine room, line shaft, ete. See 
Power Plant Equipment. 


General Agents. See Gen- 
era 


Electrical Appliances. 


SYRUPING MACHINE. 
Ayars Machine Co., Salem J. 
Kiefer Machine Co., Ohio. 
K. Robins & Co., Bal itimore. 
cman Sells Corp., Chicago. 


Tables, picking. See Pea Canners’ Mchy. 
TANKS, METAL. 


Berlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indiana olis. 
Slaysman & Co., altimore, d. 


TANKS, glass-lined steel. 
F. H. Langsenkamp, Indianapolis, Ind. 
TANKS, WOODEN. 


Balto. Cooperage Co., Baltimore. 

Testers, can. See Canmakers’ Mchy. 
Ticket Punches. See Stencils. 

Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


Tipping Machines, See Capping Machines. 


TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, _ 
Huntley Mfg. Co., Silver Creek, N. 

A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy.. Co., Chicago. 


TOMATO PEELING MACHINE. 
A. K. Robins & Co., Baltimore. 


Tomato Seed. See Seeds. 


TOMATO WASHERS. 
Ayars Machine Co., Salem, N. J. 
Langsenkamp, 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Transmission Machinery. See Power Plant 
Equipment. 
TRANSPLANTING MACHINE 
New Ida Spreader Co., Coldwater, O. 
Trucks, Platform, ete. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Blectrical Machiner 
Variable Speed Countershafts. See Speed 
Regulators. 
Vegetable Corers, etc. See Corers and Slicers. 
veouante Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 
VINERS AND HULLERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and scalders, fruit, ete. See Scalde’ 
WASHERS, can and jar. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Baltimore. ; 
Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. See 
Tanks, wood. 
Wisin. Machines, can. See Canmakers’ Mchy. 
ound Boxes. See Boxes. 
Wire Scalding Baskets. See ‘Baskets. 
WIRE, for strapping boxes 
paper See Corrugated Paper 
Wrapping Machines, can. See Labelling Mchy. 


Cleaner. 
. Ford Co., Wyandotte, Mich. 
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;OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
{ tracks, giving increased service 


Edw. Renneburg & Sons Co. si 
MACHINE AND BOILER WORKS A Good PRODUCT plus an 


2639 Boston Street Baltimore, Md. attractive CA LABEL” 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. ; pn your Can: 5 


spells “SUCCESS” 


We operate MORE LITHOGRAPHIC 
High Speed Offset Presses—than any 
house in Baltimore and can save you 
MONEY on your La ° 


H. GAMSE & BRO. 


LITHOGRAPHERS 


MANUFACTURERS OF 
TIN CANS 
CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


“WEIRTON,W. VA. 
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CONTINENTAL 
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COMPANY 


INC. 


